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Phis  new  {grocer's  handbook, 
illustrated  by  Don  llerold,  fa¬ 
mous  cartoonist,  gives  complete 
information  and  ])ractieal  selling 
suggestions  for  26  big-vobmic 
fruits,  vegetables  and  other  can¬ 
ned  foods  ...  37  (jiiestions  cus¬ 
tomers  ask  and  the  correet  an¬ 
swers  for  the  grocer  to  give  .  .  . 
pietnres  showing  the  right  way 
to  build  counter  displays,  floor 
displays,  bin  and  table  displays 
...  10  basic  rules  in  good  retail 
grocery  merchandising,  and 
many  other  features.  We'll  gladly 
send  you  a  copy.  Just  drop  us 
a  line. 


Cy%l\l!\lED  FOODS  r 


AMERICAN  CAN  COMPANY 

230  Park  Avenue,  New  York  City 
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AVARS  TOMATO  JUICE  FILLER 


Used  by  leading  Manu 
Facturers  For  Fillin< 
Tomato  Juice/  also 


For  fillins  Tomato  Pulp  and  Puree, 
Clear  Soups  etc. 

For  Syruping  Fruits,  String  Beans, 
Beets,  etc. 

Has  no  air  vent  stems  to  damage 
Fruit. 

Designed  for  high  speed. 

Belt  drive  or  direct  connected. 

Fills  absolutely  accurate. 

No  Can  No  Fill. 

Rapid  Valve 

Built  in  two  sizes.  Eight  Valve 
and  Twelve  Valve. 

Prices  on  request. 


AVARS  MACHINE  CO 


PLANTS 

OF  THE 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 
Sl.  main  office  JL 

^N^ALTIMOR^ 
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The 

DUPLEX 

TRIIdMER 

and 

SLITTER 

by 

CAMERON 


We  have  acquired  the  Slaysman  patent 
on  this  machine  and  we  present  our 
modern  device  for  making  body-blanks 
with  speed  and  accuracy. 

Tin-plate  now  comes  in  ten-package 
bundles  (120  sheets).  These  bundles 
are  loaded  directly  into  the  Lifter  by  a 
shop-truck. 

The  “Duplex”  and  “Lifter”  features  are 
plainly  labor-saving.  Furthermore,  the 
body-blanks  are  more  accurately  cut 
than  with  a  separate  Trimmer  and 
Slitter. 

A  most  modern  machine  for  can-makers. 


CAMERON  CAN  MACHINERY  COMPANY 

2.40  N.  Ashland  Ave.  CHICAGO,  U.  S.  A. 
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s— d»*  pOMWrhif  fonguog*  o(  loggostron 
vor  otfompt  to  soil  o  womon  on  itoni 
'*mnor  voi^o'*  sold  to  buy  onothofi 
'tl  Instead,  cosh  in  on  hor  '^intuition'' 
^y\  that  toil  hor  whot  you  wont  hof 
thot  moko  Kor  >•-'> 


HOWTO 


^  ^  If  every  retailer  knew  how  to  build 

sales-making  displays  of  your  products — and  did  so — your  sales 


would  leap  ahead  tremendously.  It  is  to  your  advantage,  then,  to 
tell  them  how  —  all  of  them.  Urge  your  wholesalers  to  have 
their  men  distribute  these  display  folders  direct  to  retailers. 

Putting  a  copy  of  this  helpful  folder  into  every  third  or  fourth 
case  you  ship  for  the  next  few  weeks  will  get  it  into  the  hands 


of  the  retailers  quickly,  and  right  when  they  are  opening  the 
cases.  Shows  them  where  to  put  your  Canned  Foods— on  dis- 
play,  not  under  the  counter. 

The  blank  back  page  leaves  space  for  your  sales  message,  or 
your  wholesaler’s.  Write  Continental  today  for  as  many  folders 
as  you  will  use. 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 
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EDITORIALS 


NO  WAR — Our  bet  still  stands,  that  there  will  be 
no  war.  The  “Ethiopian”  in  that  woodpile  is: 
that  there  would  be  nothing  in  it  for  the  ban¬ 
kers.  The  maneuvers,  so  far,  have  brought  a  pretty 
good  bid  from  the  Standard  Oil,  but  the  other  nations 
do  not  seem  to  consider  it  high  enough,  and  so  it  has 
been  rejected,  according  to  the  latest  news  at  hand. 
Making  war  is  a  business,  and  while  Italy  seems  to  be 
in  an  uncomfortable  position  as  grabbing  land  in  a  war 
of  aggression,  that  is  just  stage  stuff,  the  “properties” 
of  the  show.  If  some  other  bidders,  nations  or  other¬ 
wise,  get  into  the  game,  and  if  they  suspect  that  Italy 
has  an  arrangement  with  Ethiopia  to  split  the  oil 
“swag”,  some  trouble  might  ensue.  Italy’s  war  prep¬ 
arations,  apparently  to  meet  Ethiopia,  are  just  a  feint 
or  bluff,  as  she  has  some  other  object  in  view.  If  she 
meant  to  grab  that  poor,  begnited  country  for  its  oil 
riches  she  would  have  grabbed  it  long  ago,  and  not  be 
telling  the  world  the  hour  and  the  date  when  hostili¬ 
ties  will  begin.  It  has  too  much  the  appearance  of  a 
comic-opera  war  to  be  true. 

So  those  tomato  canners  who  have  been  figuring  that 
there  would  be  good  business  in  selling  canned  toma¬ 
toes  to  the  contestants — regardless  of  neutrality  acts 
by  Congress — will  do  well  to  have  plenty  of  patience. 
Those  tomatoes  may  be  needed  for  some  other  war,  but 
not  for  this  Italio-Ethiopia  play  war.  War  is  in  the 
air;  nasty,  unnatural  war,  a  sort  of  a  Battle  Royal, 
with  half  a  dozen  nations  in  the  ring,  but  without  any 
trace  of  humor  or  fun  as  always  accompany  the  fistic 
Battles  Royal.  That  war  will  be  a  mixture  of  Fascism, 
Nazism,  Bolshevism,  with  a  sprinkling  of  Christianity 
and  Mohammedanism,  and  a  very  remote  possibility  of 
Buddhism.  It  will  make  a  mess,  and  no  mistake — if  it 
comes.  But  where  can  the  bankers  see  anything  cer¬ 
tain  in  such  a  “mess”  as  that?  However,  that  clash 
is  almost  certain  to  occur,  but  just  when  no  one  can 
say.  And  it  will  come  through  the  dire  need  of  throw¬ 
ing  off  the  galling  yoke  imposed  by  the  bankers ;  from 
usuary  and  the  inability  to  pay  the  steadily  mounting 
interest  bill. 

Don’t  forget  that  Europe,  Asia  and  Africa  are  groan¬ 
ing  under  the  late  war  debts,  and  that  since  the  ending 
of  that  war  interest  has  doubled  those  debts.  The 
only  thing  which  did  not  suffer  from  the  war,  or  from 
the  world-wide  depression  which  has  followed,  is 
“interest”.  It  has  never  lost  an  hour.  On  the  con¬ 


trary  it  has  been  fattening  upon  its  own  carcass.  That 
is  the  gnawing  worm  that  is  causing  all  the  unrest, 
and  all  the  resort  to  various  new  forms  of  government. 
Nothing  else.  The  people  do  not  hate  each  other,  at 
least  not  enough  to  cut  each  other’s  throats.  They 
want  to  get  out  of  the  debt  burden  which  they  cannot 
carry.  They  could  repudiate,  as  a  whole,  and  let  the 
bankers  try  to  recover — to  go  to  war,  if  they  wished — 
but  their  Governments  cannot  take  the  action  because 
the  banks  control  them.  Russia  did  this,  you  know. 
And  the  other  nations  will  have  to  do  it,  for  they  can¬ 
not  pay  the  debt  and  live. 

Old  stuff,  you  say.  True,  at  the  beginning  of  the 
world  war  we  said  that  with  the  firing  of  the  first 
gun  every  nation  engaged  in  that  war — no  matter  who 
won — was  bankrupt  for  all  eternity,  and  we  have  no 
cause  to  change  the  statement.  We  of  all  the  nations 
thought  we  were  making  money  out  of  the  war.  Well, 
did  we  ?  Look  at  the  mess  we  are  in  right  now — owned 
body  and  soul  by  the  bankers,  and  unable  to  put  will¬ 
ing  men  to  work,  to  meet  the  urgent  demand,  in  a  land 
brimming  with  plenty.  And  with  us  in  that  plight 
what  do  you  suppose  is  the  condition  in  every  other 
nation  directly  or  indirectly  connected  with  the  World 
War? 

This  is  not  pertinent  to  a  canned  foods  discussion? 
0,  yes  it  is,  for  canned  foods  is  business,  and  all  busi¬ 
ness  is  affected  by  these  conditions.  All  right,  we  will 
change  the  subject. 

Big  show  at  Chicago  convention— what 

the  Devil  do  you  care  about  that,  now  when  you 
are  in  the  heaviest  rush  of  your  season?  It  is 
precisely  for  that  reason  that  we  mention  it  here  and 
now.  'That  Chicago  has  been  again  selected  as  the 
Convention  City  for  1936  was  announced  long  since; 
and  this  week  the  Executive  Committee  of  the  Canning 
Machinery  &  Supplies  Association  announced  that 
there  would  be  a  big  Machinery  Show  put  on  as  usual, 
the  majority  of  its  members  having  voted  to  exhibit. 
These  boys  are  gluttons  for  punishment.  Not  only 
during  the  five  years  of  depression  but  with  very  rare 
exceptions  any  year,  do  these  exhibitions  of  machinery 
and  supplies  ever  pay.  But  they  do  serve  as  a  great 
attraction  to  the  Convention,  and  the  C.  M.  &  S.  A. 
are  always  “Jonnie  on  the  spot”  to  help  the  canners 
and  the  industry. 
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But  here  is  the  “why”  of  this  reference  to  it  now. 
You  are  right  in  the  midst  of  your  heaviest  rush.  Has 
everything  held  up  and  given  full  satisfaction  in  your 
plant,  and  with  the  supplies?  Never  mind,  don’t 
answer,  but  get  a  notebook  and  write  down  where  the 
troubles  arose ;  what  new  machinery  is  needed  to  make 
the  plant  move  smoothly  and  produce  the  quality  you 
want ;  what  machinery  needs  overhauling  and  repairs, 
or  what  should  be  thrown  out  on  the  scrap  pile  and 
new,  improved  machinery  installed.  Write  it  all  down 
now,  because  there  is  no  time  in  your  whole  year  when 
these  shortcomings,  or  worse,  are  so  clear  in  your 
mind.  Write  them  down,  or  you  will  forget  them,  and 
even  if  you  do  not,  time  will  dull  the  disgust  you  now 
feel,  and  weaken  the  sworn  determination  never  to 
go  into  another  season  under  present  conditions.  Now 
you  know  what  you  need;  write  it  down,  and  when 
you  go  to  the  Convention  you  will  be  ready  to  look 
up  all  the  data,  to  get  full  information  on  the  best 
there  is  for  the  purpose,  the  prices,  terms  and  all 
about  them.  And  it  can  serve  you  even  before  that 
time,  because  some  of  these  salesmen  may  call  upon 
you  and  you  will  have  data  on  hand  to  talk  with  them, 
and  to  get  “the  low  down”  on  all  the  market  has  to 
offer  you.  The  whole  picture  is,  possibly,  painfully 
clear  to  you  now,  but  it  will  fade  out  before  Conven¬ 
tion-time.  That  is  why  we  mention  it,  and  you  see  it 
is  important,  and  helpful.  If  you  see  a  better  way  to 
do  it,  now  is  the  time  to  make  note  of  that  thought; 
if  you  are  cussing  some  machine  or  equipment,  or 
what  have  you,  jot  down  that  fact.  Don’t,  for  your 
own  sake,  leave  it  to  memory. 

These  machinery  and  supply  men  are  good  sales¬ 
men,  but  why  on  earth  they  do  not  see  the  advantage 
of  advertising  strongly  now,  during  the  season,  is 
something  we  have  never  understood.  They  could  get 
under  the  skin  of  more  canners,  preservers,  etc.,  right 
now  than  in  all  the  rest  of  the  year,  and  they  would 
stay  there.  Yet  most  of  them  let  down  on  their  efforts 
during  canning  season.  You  are  all  wrong,  boys. 
Think  it  over. 

As  to  the  Convention,  as  far  as  the  canners  are  con¬ 
cerned,  we  have  been  fighting  a  battle  with  ourselves 
to  keep  from  commenting  on  that. 

TOMATOES  ON  AUGUST  31st,  1935 

By  WM.  SILVER  &  CO. 

HERE  are  two  important  items  that  are  very  much 
to  the  front  in  this  section  —  TOMATOES  and 
SHOE  PEG  CORN. 

Let  us  point  out  a  few  important  facts — ^there  are 
two  distinct  Tomato  Plantings — (1)  the  early  plants 
which  have  been  cleaned  up  and  most  of  the  canned 
tomatoes  sold  and  shipped;  a  very  small  surplus  re¬ 
mains  in  packers’  hands.  (2)  The  late  plants,  or  regu¬ 
lar  season  crop — these  represent  a  small  acreage  and 
are  now  working  to  their  peak.  It  is  now  generally 
reported  the  vines  are  prematurely  dropping  their 
leaves  which  will  force  the  fruit  to  come  quick  and 
early  ripening.  This  being  the  case,  canners  expect 
packing  to  be  generally  well  over  by  the  middle  of 
September — much  earlier  than  is  normal.  Therefore 
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consider  the  situation — tomatoes  moving  out  rapidly, 
packers  storing  but  few,  demand  good  at  current 
prices.  Are  you  buying  now! 

Shoe  Peg  Corn  disappointing  in  yields  and  tonnage. 
An  unusual  growing  season  caused  uneven  development 
and  quality  packing  most  difficult.  We  would  say  that 
corn  has  been  pulled  younger  this  year  than  for  many 
years.  After  packing  we  are  confident  the  surplus 
here  will  be  much  smaller  than  expected.  There  are 
quite  a  few  canners  offering  Shoe  Peg  corn  of  so-called 
better  grades  but  the  quality  needs  close  inspection — 
even  the  largest  canners  with  long  experience  are  find¬ 
ing  quality  pack  difficult — but  they  are  doing  it!  Let 
us  have  your  orders  —  good  corn  is  SCARCE  THIS 
YEAR. 

WISCONSIN  CONVENTION  DATES 

HE  following  announcement  was  received  from 
Secretary  Harvey  Burr  under  date  of  September 
4th: 

“The  1935  Annual  Meeting  and  Convention  of  the 
Wisconsin  Canners  Association  will  be  held  at  the 
Schroeder  Hotel  in  Milwaukee  Monday,  Tuesday  and 
Wednesday,  November  4th,  5th  and  6th. 

The  convention  is  scheduled  for  three  days  this  year 
instead  of  two,  as  in  the  past,  in  order  that  more  time 
will  be  available  for  visiting  and  conferences  with  your 
buyers,  brokers  and  our  exhibitors. 

Applications  for  exhibition  space  are  being  mailed 
to  all  of  our  exhibitors  and  to  several  new  ones. 

An  interesting  program  is  under  construction  with 
the  customary  highlights  of  entertainment,  banquet 
and  dance  that  have  always  made  this  Wisconsin  con¬ 
vention  outstanding. 

All  members  of  the  industry  and  affiliated  organiza¬ 
tions  and  industries  are  cordially  invited. 

Hotel  reservations  may  be  made  direct  with  the 
Schroeder  Hotel  at  Milwaukee.” 
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Food  Values  o(  Canned  Vegetables 
and  the  Demands  of  the  Consumer 

By  ABBY  L.  MARLATT 

Home  Economics  Department,  University  of  Wisconsin 

To  the  Wisconsin  Canners  Association 


OUR  use  of  canned  fruit  and  vegetables  is  a 
constantly  growing  one,  far  and  away  beyond 
anything  that  is  found  in  other  countries.  We 
have  as  consumers  become  accustomed  to  the  color, 
flavor  and  consistency  of  the  fruit  and  vegetables  put 
up  in  tin  and  glass.  There  has  been  an  enormous 
amount  of  study  as  to  the  changes  that  have  occurred 
in  foods  so  treated  and  the  canners  know  much  of  the 
detail  of  the  experimental  work  in  the  attempt  to 
save  the  mineral  water  and  the  vitamin  content  of  the 
food  in  the  can.  They  have  their  own  National  Can¬ 
ners  Association  laboratories  in  Washington  where 
Bigelow,  Kohmann,  Eddy  and  others  have  done  yeo¬ 
man  service  in  carrying  on  experiments  to  improve 
the  quality  of  canned  foods  and  to  answer  questions 
that  come  in  from  the  consumers. 

The  consumer  has  a  series  of  questions  that  con¬ 
tinually  come  up.  Help  comes  to  us  in  part  from  the 
testing  laboratories  in  our  experiment  stations 
throughout  the  country,  from  the  data  on  foods  from 
the  American  Medical  Association  which  places  a 
stamp  on  the  food  that  meets  the  requirements  of  the 
organization,  namely,  purity,  food  value,  and  truth 
in  advertising.  In  the  New  England  States  there  is 
the  New  England  Council  that  passes  on  quality  and 
allows  a  quality  label  to  be  used.  The  Pure  Food  and 
Drug  Act  was  carried  as  far  as  it  could  be  when  it 
was  originally  initiated  in  1906,  but  today  all  of  the 
industries  have  progressed  far  and  away  beyond  what 
was  considered  “allowable  grade”  at  that  time  and 
there  is  need  from  the  standpoint  of  the  consumer  for 
definite  information  placed  on  labels,  and  enforced 
either  by  state  authority  or  national  authority  or  pre¬ 
ferably  by  the  Canning  Association  itself. 

As  you  know  the  Canning  Association  has  gone  on 
record  as  standing  for  a  descriptive  label  rather  than 
a  brand  label  of  A  B  C  or  the  terms  Fancy,  Choice 
or  Standard.  The  difficulty  with  the  descriptive  label 
is  that  from  the  standpoint  of  the  consumer  there  is 
very  definite  need  for  the  buyer  to  know  so  much  as 
to  the  form  in  which  the  product  occurs  as  to  size, 
broken  or  unbroken;  as  to  shape — natural  or  sliced; 
as  to  color  whether  the  treatment  of  the  product  has 
changed  the  natural  color  or  seriously  modified  it; 
whether  the  canning  processes  have  changed  the  tex- 
i^ure  of  the  material  as  to  tenderness,  toughness,  firm¬ 


ness  or  whether  it  is  seriously  broken  up  so  that  it 
has  lost  its  characteristic  texture.  The  buyer  also 
wants  to  know  the  amount  in  the  container  as  to  solid 
weight  versus  water  in  the  can.  Because  of  the  various 
needs  of  the  family  she  also  wants  to  know  if  sugar 
or  salt  or  any  acids  have  been  added  or  whether  the 
minerals  have  been  decreased  in  amount  by  the  can¬ 
ing  process. 

These  are  nearly  all  the  physical  characteristics  in 
which  she  is  interested.  Interested  because  there  are 
various  types  of  preparation  and  service  that  demand 
(1)  excellent  color,  texture  and  flavor;  (2)  there  are 
other  preparations  equally  valuable  in  which  it  does 
not  matter  if  the  texture  has  been  changed  or  the 
form,  changed;  the  color  is  the  main  factor  here;  (3) 
there  are  also  others  where  it  is  necessary  in  prepar¬ 
ing  a  particular  food  to  put  the  product  through  a 
puree  sieve;  hence  the  consumer  wishing  to  buy  eco¬ 
nomically  wants  to  know  the  quality,  so  that  the  de¬ 
scription  on  the  label  should  allow  her  to  buy  the  less 
expensive  for  utilization  of  the  product  not  in  its  nat¬ 
ural  but  in  its  modified  form. 

“Most  of  the  codes  today  tell  us  what  the  canners 
will  not  write  on  the  label,”  but  they  do  not  answer 
the  questions  of  the  intelligent  consumer.  The  result 
is  that  she  is  demanding  as  Miss  Zuill,  former  presi¬ 
dent  of  the  American  Home  Economics  Association, 
says  “Goods  which  are  described  in  superlatives”  to 
be  sure  she  is  getting  good  quality.  The  education  of 
the  consumer  is  slowly  but  surely  bringing  her  to  the 
realization  that  patented  brand  names  explain  nothing. 
In  the  study  in  Milwaukee  in  1930  it  was  found  that 
there  were  21  different  types  of  canned  soups,  22  of 
canned  milk,  54  of  catsup  and  36  of  canned  sauerkraut 
with  no  information  as  to  whether  they  had  the  food 
value  that  the  individual  desired  in  the  canned  product. 
The  result  is  that  the  consumer  is  depending  on  ex¬ 
perimental  buying  where  she  opens  a  can  and  compares 
with  the  label  to  determine  the  quality.  A  few  small 
groups  of  women  over  the  United  States  have  come 
together  and  brought  their  purchased  canned  products 
and  opened  them  and  made  a  detailed  study  of  the 
products.  It  has  been  found  that  price  is  not  a  crit¬ 
erion  as  to  quality,  that  the  brand  label  tells  nothing 
to  the  consumer  and  that  what  is  said  of  the  product 

(Contintied  on  page  26) 
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The  Social  Security  Act 

From  N.  C.  A.  Information  Letter 


The  Social  Security  Act  was  approved  August  14, 
1935.  It  establishes  a  system  of  Federal  old-age 
insurance,  benefits  from  which  will  be  first  pay¬ 
able  in  1942,  and  which  is  financed  by  taxes  payable 
by  employers  and  employees  based  on  wages  beginning 
in  1937.  It  encourages  the  passage  of  state  laws  for 
unemployment  compensation  by  imposing  Federal 
taxes  on  employers  of  eight  or  more  persons  beginning 
in  1936,  the  revenue  from  which  will  be  available  for 
grants  to  states  whose  unemployment  compensation 
insurance  laws  are  approved  by  a  Social  Security 
Board  provided  for  the  administration  of  the  Act. 
Grants  are  also  given  the  states  for  old-age  assistance 
and  other  aids  to  public  welfare. 

The  most  important  provisions  of  the  Act  from  the 
standpoint  of  the  canning  industry  appear  to  be  the 
following : 

FEDERAL  OLD-AGE  BENEFITS  AND  NEW 
FEDERAL  TAX  ON  EMPLOYERS  AND  EM¬ 
PLOYEES — The  system  of  Federal  old-age  benefits 
provided  by  the  Act  establishes  a  direct  relationship 
between  the  Federal  Government  and  the  individuals 
involved.  The  states  as  such  have  nothing  to  do  with 
it.  It  will  comprise  a  system  of  old-age  insurance  pay¬ 
able  to  certain  employees  and  their  employers.  Pre¬ 
sumably  an  enormous  Federal  organization  will  have 
to  be  established  to  administer  these  benefits  through¬ 
out  the  United  States. 

This  plan  is  for  the  future.  The  benefits  are  first 
payable  in  January,  1942,  and  the  taxes  from  which 
they  are  to  be  financed  are  first  payable  in  1937. 

To  qualify  for  benefits,  an  individual  must  be  at  least 
sixty-five  years  of  age,  must  have  received  not  less 
than  $2,000  in  total  wages  after  December  31,  1936, 
and  before  he  attained  the  age  of  sixty-five,  and  must 
have  received  these  wages  with  respect  to  employment 
on  some  day  in  each  five  years. 

“The  term  ‘employment’  means  any  service,  of 
whatever  nature,  performed  within  the  United 
States  (including  Alaska  and  Hawaii)  by  an  em¬ 
ployee  for  his  employer,  except — 

“  ( 1 )  Agricultural  labor ; 

“(2)  Domestic  service  in  a  private  home; 

“(3)  Casual  labor  not  in  the  course  of  the  em¬ 
ployer’s  trade  or  business ; 

“  (4)  Service  performed  as  an  officer  or  member 
of  the  crew  of  a  vessel  documented  under  the  laws 
of  the  United  States  or  of  any  foreign  country ; 

“(5)  Service  performed  in  the  employ  of  the 
United  States  Government  or  of  an  instrumental¬ 
ity  of  the  United  States; 

“(6)  Service  performed  in  the  employ  of  a 
State,  a  political  subdivision  thereof,  or  an  in¬ 
strumentality  of  one  or  more  States  or  political 
subdivisions ; 


“(7)  Service  performed  in  the  employ  of  a  cor-  i 
poration,  community  chest,  fund,  or  foundation,  i 

organized  and  operated  exclusively  for  religious,  I 
charitable,  scientific,  literary,  or  educational  pur-  i 

poses,  or  for  the  prevention  of  cruelty  to  children  | 
or  animals,  no  part  of  the  net  earnings  of  which  I 
inures  to  the  benefit  of  any  private  shareholder  or  3 
individual.”  | 

Every  such  qualified  individual  shall  be  entitled  to  I 
receive  from  the  age  of  sixty-five,  or  on  January  1,  I 
1942,  whichever  is  later,  and  until  his  death,  an  old-  | 
age  benefit  at  monthly  rates  of  from  $15  to  $85,  deter-  i- 
mined  as  follows: 

1.  If  his  total  wages  *  from  December  31,  1936,  until 
he  attained  the  age  of  sixty-five  were  not  more  than 
$3,000,  one-half  of  one  per  cent  of  such  wages,  or  $15. 

2.  If  such  total  wages  were  more  than  $3,000,  one- 
half  of  one  per  cent  of  $3,000,  plus  one-twelfth  of  one 
per  cent  of  the  amount  by  which  such  total  wages 
exceeding  $3,990  did  not  exceed  $45,000,  plus  one- 
twenty-fourth  of  one  per  cent  of  the  amount  by  which 
such  total  wages  exceeded  $45,000,  but  in  no  case  ex¬ 
ceeding  $85. 

If  an  individual  dies  before  attaining  the  age  of 
sixty-five,  his  estate  is  to  receive  an  amount  equal  to 
three  and  one-half  per  cent  of  his  total  wages  with 
respect  to  “employment”  after  December  31,  1936,  and  . 
if  he  dies  after  the  age  of  sixty-five,  his  estate  is  to  ' 
receive  the  same  amount  less  any  benefits  paid  him 
during  his  lifetime.  Individuals  who  do  not  qualify  to 
receive  the  monthly  benefits  are  to  be  paid,  on  attain¬ 
ing  the  age  of  sixty-five,  three  and  one-half  per  cent 
of  their  total  wages  from  December  31,  1936. 

Payment  of  benefit  is  to  be  withheld  for  each  month 
in  which  a  qualified  individual  who  has  attained  the 
age  of  sixty-five  received  wages  for  regular  employ¬ 
ment. 

An  account  is  established  in  the  Treasury  known 
as  the  old-age  reserve  account,  and  appropriations  are 
authorized,  beginning  with  the  fiscal  year  June  30, 
1937,  in  an  amount  sufficient  as  an  annual  premium 
to  provide  for  the  Federal  old-age  benefits  provided  by 
the  Act. 

A  new  Federal  tax  is  imposed  upon  all  employers 
and  employees  based  on  wages  received  in  employment 
in  any  service  performed  within  the  United  States, 
Alaska,  and  Hawaii  by  individuals  below  the  age  of 
sixty-five,  except  the  classes  of  employees  who  were 
excepted  from  the  definition  of  “employment”  in  the. 
provisions  for  Federal  old-age  benefits. 

The  employee  is  to  pay  a  tax  on  his  wages  (defined 
as  “all  remuneration  for  employment,  including  the 

*  For  employees  receiving  more  than  $3,000  in  a  calendar 
year,  only  the  first  $3,000  is  considered  wages. 
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cash  value  of  all  remuneration  paid  in  any  medium 
other  than  cash”  up  to  $3,000  a  year)  at  the  following 


rates : 

Calendar  Year  Taxes 

1937,  1938,  1939 .  1% 

1940,  1941,  1942 .  11/2% 

1943,  1944,  1945 .  2% 

1946,  1947,  1948 .  21/2% 

1949  and  thereafter .  3% 


This  tax  is  to  be  deducted  by  the  employer  from  the 
wages  when  paid  and  is  to  be  paid  to  the  United  States 
by  the  employer,  but  it  is  not  to  be  allowed  as  a  deduc¬ 
tion  in  computing  net  income  for  income  tax  purposes. 

Every  employer  is  also  to  pay  a  new  excise  tax  with 
respect  to  the  same  employees,  equal  to  the  following 
percentage  of  their  wages: 


Calendar  Year  Taxes 

1937,  1938,  1939 .  1% 

1940,  1941,  1942 .  11/2% 

1943,  1944,  1945 .  2% 

1946,  1947,  1948 .  21/2% 

1949  and  thereafter .  3% 


GRANTS  TO  STATES  FOR  OLD-AGE  ASSIST¬ 
ANCE — For  the  fiscal  year  ending  June  30,  1936,  an 
appropriation  of  $49,750,000  is  authorized,  and  appro¬ 
priations  are  authorized  for  succeeding  years,  to  be 
used  in  making  payments  to  states  whose  plans  for 
old-age  assistance  shall  have  been  approved  by  the 
Social  Security  Board.  After  January  1, 1940,  the  state 
plan  must  provide  a  limit  of  not  over  sixty-five  years, 
but  until  then  a  seventy-year  limit  is  permissible.  The 
Federal  Government  is  to  pay  each  such  state,  begin¬ 
ning  with  the  quarter  commencing  July  1,  1935,  an 
amount  equal  to  payments  by  the  state  to  aged  needy 
individuals  but  not  exceeding  $15  a  month  for  each 
such  individual.  An  additional  five  per  cent  is  granted 
the  states  for  costs  of  administration. 

It  will  be  noted  that  this  plan,  which  immediately 
goes  into  effect,  establishes  no  direct  relationship  be¬ 
tween  the  Federal  Government  and  the  individual.  It 
is  a  contribution  from  the  Federal  Government  to  the 
states.  It  also  differs  from  the  Federal  old-age  benefits 
in  the  following  respects: 

1.  There  is  no  occupational  exception  to  the 
persons  who  may  receive  assistance. 

2.  No  new  Federal  taxes  are  imposed  to  finance 
payments. 

3.  The  assistance  is  limited  to  needy  persons. 

4.  It  takes  effect  at  once. 

GRANTS  TO  STATES  FOR  UNEMPLOYMENT 
COMPENSATION  ADMINISTRATIOIN  AND  FED¬ 
ERAL  TAX  ON  EMPLOYERS  OF  EIGHT  OR  MORE 
WORKERS — For  the  purpose  of  assisting  states  in  the 
administration  of  their  unemployment  compensation 
laws,  an  appropriation  of  $4,000,000  is  authorized  for 
the  fiscal  year  ending  June  30,  1936,  and  $49,000,000 
for  each  fiscal  year  thereafter.  From  this  appropria-. 
tion  payments  are  to  be  made  to  the  states  for  admin¬ 
istration  of  their  unemployment  compensation  laws. 
Broad  discretion  is  given  the  Board  in  the  determina¬ 


tion  of  the  amount  to  be  paid  each  state.  No  such  pay- 
men  can  be  made,  however,  by  the  Federal  Government 
unless  the  compensation  law  of  the  state  has  been 
approved  by  the  Social  Security  Board  and  contains 
certain  provisions  specified  by  the  Act,  including: 

“The  payment  of  all  money  received  in  the  un¬ 
employment  fund  of  suth  State,  immediately  upon 
such  receipt,  to  the  Secretray  of  the  Treasury  to 
the  credit  of  the  Unemployment  Trust  Fund  *  *  ♦ 
“Making  available  upon  request  to  any  agency 
of  the  United  States  charged  with  the  adminis¬ 
tration  of  public  works  or  assistance  through  pub¬ 
lic  employment,  the  name,  address,  ordinary  occu¬ 
pation  and  employment  status  of  each  recipient 
of  unemployment  compensation,  and  a  statement 
of  such  recipient’s  rights  to  further  compensation 
under  such  law.” 

The  Social  Security  Board  is  required  to  approve 
any  state  law  which  contains  certain  stated  provisions, 
including : 

“(5)  Compensation  shall  not  be  denied  in  such 
State  to  any  otherwise  eligible  individual  for  re¬ 
fusing  to  accept  new  work  under  any  of  the  follow¬ 
ing  conditions:  (A)  If  the  position  offered  is  va¬ 
cant  due  directly  to  a  strike,  lockout,  or  other 
labor  dispute;  (B)  if  the  wages,  hours,  or  other 
conditions  of  the  work  offered  are  substantially 
less  favorable  to  the  individual  than  those  pre¬ 
vailing  for  similar  work  in  the  locality;  (C)  if  as 
a  condition  of  being  employed  the  individual  would 
be  required  to  join  a  company  union  or  to  resign 
from  or  refrain  from  joining  any  bona  fide  labor 
organization.” 

The  “unemployment  trust  fund”  is  held  by  the  Sec¬ 
retary  of  the  Treasury,  and  may  be  invested  in  obli¬ 
gations  made  or  guaranteed  by  the  United  States. 
Separate  accounts  are  to  be  kept  for  each  state  agency, 
and  the  secretary  must  pay  out  funds  requisitioned  by 
a  state. 

A  new  Federal  tax  is  imposed  upon  every  employer 
within  the  United  States,  including  Alaska  and  Hawaii, 
who  employs  eight  or  more  employees  “on  each  of  some 
twenty  days  during  the  taxable  year,  each  day  being 
in  a  different  calendar  week,”  with  the  following  ex¬ 
ceptions  : 

1.  Agricultural  labor. 

2.  Domestic  service  in  a  private  house. 

3.  Officer  or  member  of  the  crew  of  a  vessel  on 
the  navigable  waters  of  the  United  States. 

4.  Individual  in  the  employ  of  his  son,  daughter 
or  spouse,  or  a  child  under  twenty-one  in  the  em¬ 
ploy  of  his  parent. 

5.  Employees  of  the  United  States,  states,  sub¬ 
divisions,  or  instrumentalities  thereof. 

6.  Non-profit  institutions  organized  and  oper¬ 
ated  exclusively  for  religious,  charitable,  scientific, 
literary  or  educational  purposes,  or  for  the  pre¬ 
vention  of  cruelty  to  children  or  animals. 

This  tax  is  based  on  total  wages  paid  by  the  em¬ 
ployer,  not  in  excess  of  $3,000  paid  any  individual. 
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The  rate  is  one  per  cent  in  1936,  two  per  cent  in  1937, 
and  three  per  cent  thereafter. 

The  employer  may  credit  against  this  tax  the  amount 
of  contributions  with  respect  to  employment  during 
the  taxable  year  paid  by  him  into  an  unemployment 
fund  under  a  state  law  which  has  been  approved  by 
the  Social  Security  Board,  but  not  exceeding  ninety 
per  cent  of  the  Federal  tax.  After  1937  additional 
credit  is  also  allowable  to  any  employer  who  is  per¬ 
mitted  to  make  payments  at  less  than  the  highest  rate 
required  by  the  state.  The  provisions  as  to  this  addi¬ 
tional  credit  are  complicated,  and  persons  interested 
should  study  Sections  909  and  910  of  the  Act. 

There  is  to  be  no  unemployment  compensation  pay¬ 
able  by  the  United  States  to  any  individual.  Here  the 
Federal  Government  deals  entirely  with  the  states. 
This  part  of  the  Act  is  designed  to  encourage  the  states 
to  pass  unemployment  compensation  laws.  It  will  be 
noted  that  if  a  state  has  an  unemployment  compensa¬ 
tion  law  which  has  been  approved  by  the  Social  Secur¬ 
ity  Board,  employers  of  eight  or  more  in  the  state  will 
receive  credit  for  taxes  paid  the  state  and  their  em¬ 
ployees  will  receive  benefits  from  the  state,  but  if  the 
state  has  no  such  unemployment  compensation  law 
employers  of  eight  or  more  will  have  to  pay  the  full 
tax  to  the  United  States  and  their  employees  Will  re¬ 
ceive  no  benefit,  the  taxes  going  into  the  general  reve¬ 
nue  of  the  Federal  Government. 

MISCELLANEOUS  GRANTS  TO  STATES— Ap¬ 
propriation  of  $24,750,000  is  authorized  for  the  fiscal 
year  ending  June  30,  1936,  and  “a  sum  sufficient”  is 
authorized  for  future  years  for  making  payments  to 
states  whose  plans  for  aid  to  dependent  children  have 
been  approved  by  the  Board.  Grants  are  to  be  made 
on  the  basis  of  one-third  by  the  Federal  Government 
and  two-thirds  by  the  states,  with  the  Federal  allow¬ 
ance  limited  to  $6  a  month  for  a  single  child  and  $4 
a  month  for  any  other  child  in  the  same  household. 

An  appropriation  of  $3,800,000  is  authorized  for 
each  fiscal  year,  beginning  with  1936,  to  aid  the  states 
in  promoting  health  of  mothers  and  children. 

An  appropriation  of  $2,850,000  a  year  is  authorized 
for  each  fiscal  year  beginning  with  1936,  for  the  as¬ 
sistance  to  the  states  in  providing  surgical,  corrective 
and  other  services  and  facilities  for  crippled  children. 
States  are  required  to  contribute  equal  amounts. 

An  appropriation  of  $1,500,000  annually  for  1936 
and  subsequent  years  is  authorized  to  aid  state  welfare 
agencies  in  caring  for  homeless,  dependent  and  neg¬ 
lected  children. 

An  appropriation  of  $841,000  is  authorized  for  1936 
and  1937,  and  $1,936,000  a  year  thereafter  to  supple¬ 
ment  state  programs  for  vocational  rehabilitation  of 
the  physically  disabled. 

An  annual  appropriation  of  $8,000,000  for  1936  and 
subsequent  years  is  authorized  for  assistance  to  the 
states  and  their  political  subdivisions  in  maintaining 
public  health  services. 

An  annual  appropriation  of  $3,000,000,  beginning 
in  1936,  is  authorized  for  the  purpose  of  enabling  the 
states  to  furnish  assistance  to  needy  individuals  who 
are  blind. 

(Continued  on  page  26) 
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An  “Avalanche” — that’s  the 
best  word  we  can  think  of  to 
describe  the  output  of  the  Peer- 
less  Super  Husker,  the  ideal  pace¬ 
maker  for  the  entire  corn  cannery. 

The  Super  actually  husks  four  ears  at 
a  time  handling  corn  at  the  rate  of  120  to 
160  ears  per  minute — all  that  two  operators 
working  at  top  speed  can  possibly  feed. 


Production  is  tremendously  speeded  up  by 
use  of  Super  Huskers  and  they  turn  out 
highly  satisfactory  work  on  all  varieties 
of  corn. 

Mail  the  coupon  below  for  full  details  and 
your  free  copy  of  General  Catalog  No.  200 
showing  the  complete  Sprague -Sells  line 
of  equipment  for  canning  all  food  products. 


Modern  Canning  Equipment  for  ALL  Food  Products 

SPRAGUE-SELLS  CORPORATION 

Division  of  FOOD  MACHINERY  CORPORATION 
HOOPESTON,  ILLINOIS 
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SPRAGUE-SELLS  CORPORATION 
Hoopeston,  Illinois 

Please  send  full  details  of  Peerless  Super 
Huskers  and  your  General  Catalog  No.  200. 

Name. _ 
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CROP  REPORTS 


Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  this  column  up  to  the  minute. 

We  urge  your  cooperation  and  invite  communications. 

TOMATOES 

LONG  BEACH,  CALIF.,  August  29,  1935— Yield 
seems  to  be  quite  heavy  this  year  and  the  supply 
plentiful. 

McGEE,  MO.,  August  29,  1935— Canning  crops  in 
this  vicinity  are  almost  a  complete  failure ;  not  enough 
to  even  start  factory  operations. 

SPRINGFIELD,  MO.,  September  2,  1935  — The 
Ozarks  experienced  constant  rainfall,  with  abnor¬ 
mally  low  temperatures  to  July  2nd.  This  resulted 
in  a  late  start  for  the  plants,  in  ground,  much  of 
which  could  not  be  worked.  Plants  developed  without 
hardening  and  without  strength  to  withstand  a  sud¬ 
den  change  to  hot,  dry  weather.  This  change  occurred 
overnight;  and  the  district  went  from  July  2nd  to 
August  12th  with  no  rain  and  with  temperatures  far 
above  normal,  much  of  which  being  accompanied  by 
hot,  drying  winds.  Some  scattered  showers  have 
fallen  during  the  past  ten  days,  but  no  real  break  in 
drought  conditions  as  yet  has  occurred.  The  showers 
saved  the  crop  from  the  total  failure  of  1934;  what 
percentage  has  been  saved  depends  on  the  weather 
from  here  on  out.  Arkansas  cannot  produce  over  25 
per  cent.  Too  much  of  its  acreage  (particularly  in 
the  Fayetteville  district)  consists  of  weak,  spindly 
plants,  stems  sticking  out  of  the  ground  with  five  or 
six  sunburned  tomatoes  on  them.  Those  plants  are 
gone  beyond  recall.  Missouri  can  produce  60  per  cent ; 
plants  for  the  most  part,  while  not  large,  are  bushy, 
with  the  capacity  yet  to  set  a  late  crop.  Quality  of 
tomatoes  now  ripening  is  far  better  in  Missouri  than 
in  Arkansas.  We  estimate  the  1935  pack  in  the 
Ozarks  at  a  maximum  of  2,000,000  cases,  all  sizes. 
This  maximum  can  be  reached  with  extremely  favor¬ 
able  weather  from  now  on,  including  not  only  a  break 
in  drought  and  excessive  heat,  but  also  a  warm,  sunny 
October,  prolonging  active  canning  to  frost  date.  This 
estimate  will  be  materially  reduced  either  by  a  con¬ 
tinuance  of  present  weather  conditions,  or  by  a  cold, 
rainy  October,  causing  active  canning  to  cease  by  the 
last  of  September. 

LONG  ISLAND,  VA.,  September  3,  1935 — Crop  is 
about  over  for  us,  something  which  has  not  occurred  in 
our  20  years  experience.  It  looked  at  one  time  as 
though  we  would  have  a  bumper  crop.  Vines  had  one 
crop  and  died,  and  this  seems  to  be  the  prevailing 
conditions.  Hot  sun  and  dry  weather  has  hurt  the 
quality. 


PILOT,  VA.,  September  3,  1935 — There  is  20  per 
cent  more  acreage  in  this  section  than  any  previous  I 
year.  Would  estimate  the  pack  at  60  per  cent.  Pack 
for  this  season  is  three-quarters  done  at  this  time. 

THAXTON,  VA.,  August  31,  1935 — Acreage  110 
per  cent  and  yield  60  per  cent. 

TROUTVILLE,  VA.,  August  31,  1935 — Acreage 
about  the  same  as  1934;  prospective  yield  about  10 
per  cent  less  than  1934.  Acreage  generally  is  some¬ 
what  larger  than  1934,  however,  do  not  believe  the 
average  yield  will  be  as  much  per  acre. 

TROUTVILLE,  VA.,  Septmeber  2,  1935 — A  some¬ 
what  larger  than  normal  acreage  planted  in  Botetourt 
County  this  year.  Yield  per  acre  probably  slightly 
above  the  average. 

CUCUMBERS 

LONG  BEACH,  CALIF.,  August  29,  1935— We  find 
that  the  yield  is  very  good  compared  with  normal 
years.  Weather  conditions  were  very  favorable  for 
the  last  two  months,  but  the  crop  required  a  great  deal 
of  irrigating  to  keep  the  plants  from  turning  yellow. 
Many  of  the  growers  were  not  able  to  afford  to  irri¬ 
gate  often  enough  and  in  consequence  the  yield  was 
not  so  heavy  and  cucumbers  were  of  poor  quality. 
We  have  gotten  more  cucumbers  from  less  acreage 
this  year  than  last  and  are  quite  well  satisfied  with 
the  average  yield. 

YELLOW  CHILI  PEPPERS 

LONG  BEACH,  CALIF.,  August  29,  1935 — Crop 
seems  to  be  very  heavy  this  year,  and  unusually  free 
from  pests. 

jx  ^ 

AMENDED  SEA-FOOD  INSPECTION  LAW 

IN  the  Information  Letter  for  August  24th,  attention 
was  called  to  the  fact  that  Congress  had  passed  an 
amendment  to  the  sea-food  inspection  law  designed 
to  relieve  packers  of  sea-food  from  the  salaries  of 
inspectors. 

The  Third  Deficiency  bill  carried  as  one  of  its  items 
the  sum  of  $60,000  for  the  salaries  of  inspectors  as¬ 
signed  to  such  service.  Since  the  Deficiency  Bill  failed 
of  passage,  no  funds  have  been  provided  by  Congress 
for  the  salaries  of  shrimp  inspectors  and  the  salaries  of 
inspectors  will  continue  to  be  charged  to  the  cost  of 
shrimp  inspection  unless  and  until  appropriations  for 
such  inspection  be  made  by  Congress.  The  passage  of 
the  amendment  will  therefore  make  no  change  in  the 
regulations  now  in  force  regarding  the  packing  of 
shrimp. 
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KOOK- 
MORE 
KOILS 

Reduce  Cooking  Time  25%  1o  50%  .  . 

Evaporate  60%  in  13  minutes 

In  tests  run  by  canncrs  and  in  day-by-day  plant 
production  Kook-More  Koils  have  shown  that  they  re¬ 
duce  cooking  time  of  competitive  equipment  by 
25%  to  50%  or  more.  Its  superiority  is  proved  by 

PERFORMANCE. 

Kook-More  Koils  are  not  equalled  by  any  other 
available  coil  in  speed,  efficiency  and  quality  of 
product  produced.  Any  sort  of  test  with  other  coils, 
made  under  identical  conditions,  will  prove  exactly 
what  has  been  and  is  being  demonstrated  in  hundreds 
of  canning  plants — KOOK-MORE  KOIL  SUPERI- 
ORITY. 

F.  H.  LANGSENKAMP  COMPANY 

INDIANAPOLIS,  INDIANA 


MODERNIZE- 

NEW -WAY 
LABELERS  and  CASERS 

ADJUSTABLE  LABELERS  -  ALL  CANS 

C-1 2,  No.  1 2  to  6  oz.  tomato  paste 
C--1 0,  No.  1 0  to  6  oz.  tomato  paste 
M— H,  No.  3  to  2  oz.  cans 


NEW-WAY  CANNING  MACHINES  CO. 

HANOVER,  PENNA. 

Distributors;  Leon  Savaria  53  W.  Jackson  Blvd.  Chicago.  H.  W. 
Brintnall  Co.,  San  Francisco,  Seattle  8c  Los  Angeles.  Purdy  Patent 
Machinery  Co.,  George  St.,  London  N.W.l-England. 


HAMACHEK  VINER  POWER  UNITS 


Write  for  descriptive 
circular  and 
full  particulars 


SPEED  CONTROL 

Hamachek-Waukesha  speed  control  accommodates  crop 
conditions  perfectly.  There  are  eighteen  separate  divisions  to 
locate  the  speed  regulating  lever  within  a  range  of  30%  of  the 
engine  speed.  Each  different  position  provides  for  a  change 
in  the  speed  of  the  apron  roller  about  one-half  revolution  per 
minute.  Every  condition  of  the  crop  can  be  met  instantly 
without  stopping  the  engine.  Once  adjusted,  the  governor 
will  hold  the  engine  speed  steady  until  the  crop  condition  re¬ 
quires  a  change.  This  speed  control  device  and  the  Waukesha 
governor  are  the  result  of  more  than  20  years  of  continuous 
development  of  this  one  type  of  mechanism.  The  governor  is 
built  as  a  patented  integral  part  of  the  engine,  and  is  not  an  ac¬ 
cessory  or  attachment. 


FRANK  HAMACHEK  MACHINE  COMPANY 

KEWAUNEE  WISCONSIN 


SOLE  DISTRIBUTORS  OF  WAUKESHA  ■  ENGINED 


VINER  POWER  PLANT 
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Bill  Board  Advertising 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 
"Better  Profits”,  an  expert  of  long  experience,  devotes  his 
articles  to  the  consideration  and  discussion  of  sales  questions 
in  an  effort  to  assist  you  better  market  your  woduction.  Your 
opinions  are  welcome  and  questions  invited. — Editor’s  Note. 


A  WELL  established  canner,  doing  considerable 
advertising  for  several  years  writes  as  fol¬ 
lows: 

“In  a  market  where  we  have  enjoyed  good  distribution  and 
a  reasonable  consumer  acceptance  for  several  years  we  are 
being  solicited  by  the  contact  man  for  the  local  bill  board 
company.  He  paints  a  glowing  word  picture  of  the  sales 
increases  we  will  enjoy  if  we  take  on  a  campaign  of  bill 
board  advertising  in  his  market  this  fall  and  winter.  We 
wonder  if  others  are  not  also  being  approached  in  a  like 
manner  in  other  markets  and  hope  you  will  discuss  the 
advisability  of  bill  board  advertising  in  an  early  issue.” 

Readers  of  this  column  may  recall  we  have  had  such 
inquiries  before  and  have  written  about  them.  The 
fact  is,  as  long  as  bill  board  advertising  is  as  common 
as  it  is  at  present,  salesmen  will  attempt  to  sell  space 
to  all  who  will  listen.  Often  those  buying  it  will  be 
well  pleased  with  the  results  obtained  from  their  ex¬ 
penditures,  others  will  swear  when  the  contract  is 
completed  that  they  will  never  buy  space  on  the 
twenty-four  sheets  again. 

A  few  years  ago  I  saw  a  going  business  taken  over 
by  a  man  long  the  representative  over  a  wide  area 
of  a  company  long  established  and  one  that  had  been 
a  consistent  advertiser  in  national  magazines  over 
years  and  years.  Local  advertising  was  also  carried 
by  this  company  and  in  fact,  they  had  been  doing 
about  all  the  usual  things  in  a  well  rounded  out  ad¬ 
vertising  program  for  several  years  before  their  sale 
to  a  still  larger  company  distributing  a  kindred  line 
of  products.  Among  their  advertising  plans  was  one 
calling  for  a  bilL  board  schedule  yearly  at  the  time 
their  product,  fresh  packed,  came  onto  the  market. 
This  man  of  whom  I  am  writing  forgot  all  the  essen¬ 
tials  in  advertising  followed  for  so  long  a  time  by  the 
company  he  represented  and  remembered  only  that 
they  ran  bill  boards  each  year  at  the  time  their  prod¬ 
uct  was  to  be  stocked  by  the  retailer.  He  was  fully 
posted  concerning  the  needed  advertising  schedules 
those  in  charge  of  his  newly  acquired  business  felt 
should  be  used  but  he  insisted  that  a  bill  board  cam¬ 
paign  be  the  backbone  of  his  advertising  campaign.  He 


across  and  through  the  middle,  thrown  them  out  his 
office  window  for  all  the  good  the  forty  thousand  did 
toward  increasing  sales  or  consumer  demand  for  his 
product.  He  could  not  be  made  to  realize  before  the 
expenditure  of  the  large  sum  mentioned  that  the 
product  he  was  attempting  to  popularize  by  means  of 
bill  board  advertising  was  not  ready  for  it. 

In  a  city  where  coffee  roasters  of  good  coffee  are 
plentiful  I  know  of  one  enjoying  now  in  the  second 
generation  a  splendid  business  on  a  high  grade  coffee. 
The  roasters  get  enough  for  it  so  that  advertising  can 
be  used  in  its  sales  support.  The  brand  in  question 
outsells  in  this  market  all  other  brands  of  like  grade 
and  is  supported  by  a  half  showing  on  the  bill  boards 
all  the  year  round.  Little  if  any  other  advertising  is 
used  except  the  support  of  large  markets  and  a  co¬ 
operative  advertising  group  is  asked  for  and  obtained 
as  far  as  their  advertising  is  concerned.  Solicitors  for 
the  bill  posters  in  this  area  might  point  with  pride  to 
this  record  and  assume  for  the  benefit  of  a  new  adver¬ 
tiser  that  all  he  need  to  do  in  order  to  fully  support 
his  product  with  advertising  in  the  market  would  be 
to  take  on  a  schedule  of  bill  boards.  Such  advice  to  a 
new  comer  in  the  advertising  field  under  discussion 
would  be  rank  folly.  Such  a  campaign  would  surely 
fail  in  its  purpose. 

Only  a  few  years  ago  a  canner  with  brands  quite 
well  established  generally  took  on  a  contract  to  sup¬ 
port  his  labels  with  local  bill  board  advertising  in  a 
number  of  markets  where  he  had  obtained  distributors 
for  the  first  time.  In  only  a  few  of  them  today  do  we 
still  find  the  line  in  question. 

To  summarize,  bill  board  advertising  in  any  large 
degree  is  a  type  of  advertising  to  be  engaged  in  only 
after  all  else  has  been  done  and  done  and  done.  Largely 
institutional  in  type,  it  serves  as  reminder  advertising 
only  and  the  degree  in  which  this  is  true  is  undetermin¬ 
able  to  a  very  large  extent.  To  be  specific.  The  Cali¬ 
fornia  Packing  Corporation  among  canners  is  an 
outstanding  example  of  a  firm  justified  to  a  very  large 


used  little  if  any  other  advertising  support  but  did 
gladly  okey  an  expenditure  of  forty  thousand  dollars 
for  some  bill  boards  in  a  half  dozen  principal  markets. 
He  was  unable  to  afford  a  schedule  for  the  large  city 
in  which  his  office  was  located  but  he  did  arrange 
for  the  posting  of  a  bill  board  oppostie  his  office  and 
for  the  placing  of  two  or  three  more  along  the  boule¬ 
vard  on  which  his  chauffer  drove  him  to  and  from 
his  office  daily. 

He  might  just  as  well  have  divided  forty  thousand 
into  one  thousand  dollar  bills  and  after  tearing  each 


extent  in  supporting  its  various  forms  of  advertising 
with  a  showing  on  twenty-four  sheets  in  markets 
where  distribution  is  well  established  and  they  are 
anxious  only  that  sales  ground  gained  in  the  past  be 
held.  The  H.  J.  Heinz  Company  are  consistent  users 
of  bill  boards,  their  distribution  is  better  than  the 
average  and  supported  by  careful  sales  work. 

In  the  consideration  of  the  advisability  of  using  bill 
boards  effectively  it  will  be  well  for  any  one  thinking 
of  it  to  compare  their  distribution  and  consumer  de¬ 
mand  in  any  market  with  that  of  the  two  companies 
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mentioned.  If  as  many  retail  outlets  handle  the  prod¬ 
uct  to  be  advertised  as  are  selling"  Del  Monte  and  Heinz 
products,  probably  the  bill  board  advertising  campaign 
may  be  safely  undertaken.  If  corporate  chains  and 
leading  retailers  are  leading  sellers  of  the  brand  to  be 
further  popularized  and  are  content  to  see  it  supported 
on  the  boards,  go  along  with  them  if  your  pocketbook 
can  stand  the  drain.  If  your  product  is  a  comparative 
newcomer  in  the  market,  if  housewives  are  not  ac¬ 
customed  to  calling  for  it  by  name  and  often,  you 
had  better  reconsider  the  matter  of  using  billboards 
this  fall. 

Go  back  over  your  advertising  history  and  check 
carefully  as  to  missing  steps  if  any  in  the  program. 
First  of  all  and  most  important  have  you  the  quality 
in  your  cans  that  will  warrant  advertising  all  the  way 
from  the  field  to  the  pantry  shelf.  Good  advertising 
of  many  sorts  will  move  goods  the  first  or  second  or 
even  the  third  time  they  are  called  to  a  consumer’s 
attention  but  better  than  usual  quality  only  will  keep 
1  the  housewives  asking  for  them  when  the  unusual  ad- 
1  vertising  efforts  you  undertake  are  ended.  Given 
quality  to  support  successfully  an  advertising  cam¬ 
paign  contemplated,  have  you  labeled  your  goods 
attractively  and  in  a  sales  compelling  manner?  Are 
your  shipping  containers  whenever  possible  carrying 
a  sales  message  to  dealers  and  some  consumers  as 
well? 

With  all  the  foregoing  taken  care  of,  have  you  in 
the  past  been  fairly  liberal  with  dealers  helps  and 
dealers  support.  Have  you  gained  the  backing  of  co¬ 
operative  advertising  groups  in  the  markets  where 
your  goods  sell  well?  When  opportunity  offered  have 
you  taken  space  in  local  food  shows?  Have  you  sup¬ 
ported  your  distribution  with  newspaper  advertising 
schedules?  Have  you  on  occasion  bought  time  on  the 
air  over  at  least  some  local  radio  stations?  Are  your 
brokers  well  supervised  and  active  on  your  account? 
In  short,  if  you  have  done  about  everything  reasonable 
to  support  your  distribution  and  merchandising  ef¬ 
forts,  if  your  sales  are  substantial  but  not  as  large  as 
you  would  like  to  have  them,  then  is  the  time  and 
only  then,  to  take  on  a  schedule  of  bill  board 
advertising. 

Solicitors  for  bill  board  advertising  will  agree  with 
all  the  foregoing  in  the  main  if  they  are  of  the  sort 
you  can  trust  with  your  bank  roll.  Question  yourself 
first  and  then  the  one  calling  on  you  for  the  purpose 
of  interesting  you  in  bill  board  ads.  If  you  can  agree 
with  all  the  foregoing  by  answering  the  questions  in 
the  affirmative  and  with  your  caller,  schedule  your 
ads  on  bill  boards  and  you  will  no  doubt  be  well  pleased 
with  the  sales  gain  you  make. 

When  you  decide,  if  you  do,  that  you  will  try  the 
large  roadside  form  of  advertising,  sell  your  repre¬ 
sentatives  on  it  as  thoroughly  as  you  have  on  all  the 
other  types  of  advertising  you  have  employed.  Above 
all  else,  point  out  to  them  that  you  have  done  every¬ 
thing  else  and  now,  in  order  to  fully  round  out  the 
job  of  helping  them  sell  more  goods,  you  have  taken 
on  bill  boards.  If  you  are  ready  for  advertising  by 
means  of  bill  boards,  you  will  get  out  of  your  campaign 
just  about  what  you  feel  you  will  receive. 


LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners’  seeds. 


CHICAGO 


lOHATO  FIELD  tmHPEIK 


Plain, 

Varnished, 

Embossed. 

THE 

Simpson  sDOELLER 

CO. 

BALTIMORE.MD. 
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'GRAMS  of  INTEREST 


JOHN  S.  CONLEY,  Assistant  Secretary  of  the 
Hawaiian  Pineapple  Company,  Ltd.,  Honolulu,  T.  H., 

was  an  arrival  at  San  Francisco  during  the  week. 

*  *  * 

THE  FIRST  GRADING  of  sweet  corn  under  Fed¬ 
eral  standards  by  a  State  licensed  inspector  in  Penn¬ 
sylvania  was  started  at  a  Columbia  County  cannery 
early  in  August,  the  Pennsylvania  Bureau  of  Markets 
reports.  Experimental  work  along  this  line  had 
previously  been  done  in  Pennsylvania  but  the  actual 
purchasing  of  corn  on  the  basis  of  U.  S.  Standards  had 
never  been  attempted  until  this  year.  Quality  is  de¬ 
termined  by  the  inspector  in  accordance  with  the  offi¬ 
cial  grades  and  the  grower  is  paid  for  the  grade 
represented. 

n.  *  * 

PRESTON  McKinney,  Vice-President  and  Secre¬ 
tary  of  the  Canners  League  of  California,  is  making 
a  trip  to  Alaska. 

*  *  * 

A.  0.  SHAFER,  for  30  years  associated  with  Snyder 
Packing  Corporation  at  their  Ohio  and  Indiana  plants, 
died  of  injuries  received  in  an  automobile  accident  on 

August  24th.  He  was  60  years  old.  Mr.  Shafer 

served  as  President  of  the  Indiana  Canners  Associa¬ 
tion  in  1929  and  1930.  Burial  was  from  Marion,  In¬ 
diana,  on  August  28th. 

41  4e  * 

RELIEF  ADMINISTRATION  authorities  in  Cali¬ 
fornia  are  considering  plans  for  moving  200,000  de¬ 
pendents  from  Los  Angeles  and  San  Francisco  onto 

co-operative  farm  projects  in  the  San  Joaquin  Valley. 
*  *  * 

PURE  FOODS,  INC.,  Ligonier,  Indiana,  have  ac¬ 
quired  the  plant  of  Warren  Packing  Company  there 

for  the  packing  of  tomatoes. 

*  *  * 

L.  E.  BECKWITH  is  planning  to  reopen  his  fig 
cannery  at  Turlock,  California. 

4c  4:  4c 

DEFECTIVE  WIRING  was  the  cause  of  a  fire 
which  recently  destroyed  a  shed  of  the  Halstead  Can¬ 
ning  Company,  Courtland,  New  York. 

4c  4c  4: 

ALLEN  SUTTER  has  been  appointed  receiver  for 

the  Isleton  Canning  Company,  Isleton,  California. 

«  *  * 

A  $5,000  FIRE  DAMAGE  was  done  to  the  C.  E. 
Sullivan  Packing  plant  at  Yuba  City,  California. 

4c  4c  4c 

THE  J.  C.  M.  COMPANY  has  been  incorporated  at 
San  Francisco,  California,  to  engage  in  the  fish  can¬ 
ning  business.  The  incorporators  are  J.  J.  McCor¬ 
mick,  Walter  C.  Fish,  and  F.  P.  Mozingi.  The  capital 
stock  is  placed  at  $1,000,000. 


MR.  AND  MRS.  FRANK  LANGSENKAMP,  JR., 
Indianapolis,  are  the  proud  parents  of  their  second 
boy  presented  them  recently,  and  grandpa  Frank  can¬ 
not  say  enough  in  praise  of  the  little  fellow.  He  even 
spoke  as  though  he  still  had  hopes. 

4>  4c  4> 

OLIVER  C.  HASLETT,  a  stockholder  in  the  Red 
Salmon  Canning  Company,  San  Francisco,  California, 
has  brought  suit  for  an  accounting  and  a  receiver. 

4>  4c  4c 

GREENCASTLE  (Pa.)  PACKING  COMPANY’S 
Boonsboro  (Md.)  plant  was  destroyed  by  fire  at  a  loss 
estimated  at  $20,000. 

•  «  * 

MR.  AND  MRS.  I.  LOWENSTEIN,  of  San  Fran¬ 
cisco,  California,  sailed  recently  for  Guatemala  City, 
where  they  own  a  large  wholesale  grocery  business 
that  has  taken  care  of  itself  so  well  that  it  has  not  had 
their  personal  attention  in  18  years.  The  real  reason 
for  the  trip  is  to  see  a  small  granddaughter. 

*  «  « 

E.  C.  HENNING,  mechanic  for  the  Storm  Lake 
(Iowa)  Canning  Company,  fell  from  a  ladder  while 
adjusting  a  cable  under  a  truck  dump,  breaking  his 
right  arm  in  two  places. 

«  *  • 

THE  PINEER  GROCERY  COMPANY  of  Eugene, 
Oregon,  wholesale  grocers,  will  open  a  branch  at 
Marshfield,  Oregon,  with  Art  Pearson  as  manager. 

4c  4c  4c 

LEAVITT  BROTHERS,  St.  Andrews,  N.  B.,  have 
added  canned  mackerel  to  their  production. 

A,  B,  C  LABELING 

ENEWAL  of  the  campaign  for  the  imposition  of 
federal  grading  and  labeling  regulations  on  the 
canned  foods  industry  may  be  looked  for  from 
Washington  shortly,  it  is  reported. 

The  newest  assault,  it  is  rumored,  will  come  from 
Congress,  and  will  be  based  on  the  contention  that  food 
costs  to  the  consumer  can  be  lowered  if  brand  adver¬ 
tising  is  eliminated. 

The  proponents  of  the  rumored  new  drive  against 
the  industry  are  not  inclined  to  jeopardize  the  suc¬ 
cess  of  their  campaign  by  too  much  advance  publicity, 
and  nothing  is  looked  for  until  after  Congress  recon¬ 
venes  early  in  1936. 

Opponents  of  symbolic  grade  labeling  are  anxiously 
awaiting  developments  from  Washington,  but  are  un¬ 
able  to  get  their  campaign  of  rebuttal  organized  until 
the  opposition  shows  its  hand. 
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^^Unloading  in  Transit^^ 
Advantages  Questioned 

The  Distributors'  Viewpoint 
By  “NEW  YORK  STATER” 


STRONGLY  reminiscent  of  the  “Old  Packer  Consent 
Decree”  days  is  an  issue  which  has  brought  to  the 
attention  of  the  trade  this  week  by  R.  H.  Rowe, 
executive  vice-president  of  the  United  States  Whole¬ 
sale  Grocers’  Association.  The  issue  deals  with  the 
partial  unloading-in-transit  privileges  granted  by  the 
railroads.  This  practice,  apparently,  is  reacting  in 
favor  of  the  competitors  of  the  wholesale  grocers,  and 
against  the  best  interests  of  the  independent  jobbers. 

The  United  States  Association,  Mr.  Rowe' discloses, 
has  a  committee  working  on  this  matter,  and  is  seek¬ 
ing  data  through  the  following  questionnaire: 

“1.  To  what  extent  did  your  firm  make  use  of  the 
partial  unloading  in  transit  privileges  during  the  year 
1934? 

“2.  Name  each  commodity  handled  by  your  firm 
during  the  year  1934  which  was  partially  unloaded  in 
transit,  naming  also  point  of  origin  of  shipment,  the 
stop  point  and  final  destination? 

“3.  Do  you  believe  that  the  partial  unloading  in 
transit  privileges  have  been  harmful  to  the  transaction 
of  the  business  of  your  firm  as  a  wholesale  grocer? 

“4.  Is  the  partial  unloading  in  transit  privilege,  in 
your  opinion,  necessary  for  the  economical  distribu¬ 
tion  of  any  particular  commodity  handled  by  your 
firm? 

“5.  Please  state  to  what  extent  the  unloading  in 
transit  privilege  is  being  made  use  of  by  your  com¬ 
petitors,  such  as  chain  stores,  corporate-owned  whole¬ 
sale  and  retail  stores,  brokers  who  sell  direct  to  retail 
stores,  etc.,  and  whether  or  not  such  use  of  the  transit 
privileges  has  proven  to  be  harmful  to  the  transaction 
of  the  business  of  your  firm? 

“6.  To  what  extent  have  you  filed  claims  with 
carriers  in  1934  for  loss  or  damage  to  commodities  that 
have  resulted  from  partial  unloading  in  transit?  What 
percentage  of  these  claims  were  paid? 

“7.  Give  data,  if  any,  which  you  have  showing  that 
partial  unloading  in  transit  privileges  against  shippers 
that  are  not  in  position  to  sell  in  quantities  large 
enough  to  take  advantage  of  the  privileges  offered, 
and  not  in  position  to  consolidate  with  other  shippers 
in  such  a  way  as  to  take  advantage  of  said  privileges? 


“8.  Insofar  as  your  traffic  is  concerned,  have  the 
partial  unloading  in  transit  privileges  been  effective  to 
any  material  extent  in  holding  traffic  to  the  rails  as 
against  competing  truck  lines?” 

SITUATION  OUTLINED.  In  the  discussion 
among  members  in  connection  with  the  committee’s 
investigation  into  the  unloading-in-transit  situation, 
Mr.  Rowe  says,  among  other  things  it  was  brought 
out  that: 

“These  transit  privileges  place  such  stores  as  Kress, 
Woolworth,  Grant,  Penny,  Sears-Roebuck,  etc.,  in  a 
position  to  deliver  at  destination  less  than  carload  ship¬ 
ments  of  merchandise  at  carload  rates  and  carload 
prices.  The  same  thing  is  true  on  commodities  con¬ 
signed  to  corporate-owned  retail  and  wholesale  grocery 
stores.  Many  items  formerly  handled  by  the  whole¬ 
sale  grocer,  such  as  wooden-ware,  glassware,  crockery, 
etc.,  have  been  discontinued  due  to  these  special  con¬ 
cessions  granted  chain  store  organizations. 

“Throughout  practically  all  territories  partial  un- 
loading-in-transit  privileges  are  now  in  effect  on  nu¬ 
merous  commodities  sold  by  the  wholesale  grocers  and 
by  chain  store  organizations.  By  using  these  partial 
unloading  privileges  some  manufacturers  sell  direct  to 
the  retail  trade  and  in  doing  so  ship  only  to  the  best 
credit  risks  and  leave  to  the  legitimate  local  wholesaler 
the  burden  of  supplying  merchandise  to  the  balance  of 
the  retail  trade. 

“Transit  privileges  have  been  generally  established 
upon  the  plea  of  some  interests  that  the  carriers  might 
regain  tonnage  from  the  trucks.  However,  in  many 
instances,  the  traffic  was  moving  from  origin  to  des¬ 
tination  via  rail  lines  and  there  was  no  justification 
on  that  plea  for  the  establishment  of  the  privileges  in 
question.  The  rail  lines  have  simply  provided  carload 
rates  and  service  on  essentially  less-than-carload  traf¬ 
fic,  and  have  thereby  in  many  instances  made  it  un¬ 
profitable  or  inadvisable  for  wholesalers  to  ship 
straight  carloads  into  branch  houses. 

“Furthermore,  by  reason  of  these  privileges  the 
carriers  have  been  faced  with  the  payment  of  addi¬ 
tional  claims  filed  for  loss  and  damage.  They  also 
perform  out-of-line  services  in  many  instances  without 
additional  compensation.  The  actual  effect  of  the 
privileges  is  in  many  instances  to  provide  substan¬ 
tially  increased  competition  in  the  sale  of  grocery  items 
by  reason  of  this  peddler  car  service  offered  by  the  rail 
lines. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  ascept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


HELP  WANTED 


FOR  SALE — Canning  Equipment  for  factory,  farm 
and  home.  Baker  Brothers,  Muscatine,  Iowa.  j 

FOR  SALE— 1—15  h.  p.  D.  C.  Motor,  1100  R.  P.  M. 
Lot  of  Hangers,  Shafting,  Variable  Speed  Pulleys. 
All  in  good  condition.  Priced  for  quick  sale.  Address 
Box  A-2033  care  The  Canning  Trade. 

FOR  SALE — Two  (2)  Karl  Kiefer  Conveyor  Type 
Jar  Washers  for  handling  3V^,  8  and  16  oz.  jars. 
Capacity  about  70  per  minute.  Fully  equipped  with 
worm  drives  and  motors  and  automatic  type  push  but¬ 
ton  starters. 

Two  (2)  Karl  Kiefer  Drying  Conveyors,  total  length 
58  ft.  6  in.  Motor  operated  with  worm  gear  drive  and 
automatic  starter.  30  inches  wide  overall.  Metal  belt. 
Dryers  equipped  with  steam  coils,  25  ft.  galvanized 
hoods,  ventilators  and  vent  pipes.  Equipment  has 
never  been  used.  Original  price  $4,150.00. 

One  (1)  Sprague-Sells  No.  3-B  (40x24  in.)  Sterilizer 
with  Baltimore  type  legs,  fittings  and  one  Standard 
four-tier  Perforated  Crate  with  standard  bail.  Brand 
new.  Never  used.  Above  equipment  for  sale  at  bar¬ 
gain  prices.  Write  Standard  Brands,  Inc.,  595  Madison 
Ave.,  New  York  City. 

FOR  SALE —  No.  5  Wulfinger  Beet  Cutter.  1  Ber¬ 
lin  Chapman  Finished  Beet  Grader  complete.  Grades 
six  sizes,  V/q,  11/4,  1  7-16,  1%,  1  13-16  and  2  inch.  Both 
of  these  machines  are  practically  as  good  as  new.  We 
guarantee  them  in  first  class  condition.  Fuhremann 
Canning  Co.,  Appleton,  Wis. 

WANTED  — MACHINERY 


WE  BUY,  sell,  trade,  and  live  canning  machinery. 
Let  us  have  a  list  of  your  surplus  equipment  as  well  as 
requirements.  We  are  interested  in  complete  plants 
for  dismantling.  Let  us  handle  your  steam  jacketed 
kettle  requirements.  Ashley  Mixon  Co.,  Heart  of  the 
Ozarks,  Springfield,  Mo. 


FOR  SALE  — FACTORIES 


FOR  SALE — Machinery  and  all  equipment  set  up 
in  building  for  canning  tomatoes  in  one  of  the  best 
tomato  growing  sections  of  Florida ;  two  crops  a  year. 
Could  also  be  used  for  grapefruit.  Capacity  1,000 
cases  per  day.  Address  Box  A-2062  c/o  The  Canning 
Trade. 


WANTED — Thoroughly  experienced  Jelly  and  Preserve  Cook. 
State  age  and  all  particulars  of  past  experience.  Address  Box 
B-2038  care  The  Canning  Trade. 

WANTED — Experienced  Can  Maker.  State  qualifications, 
experience  and  salary  desired.  Address  Box  B-2061  c/o  The 
Canning  Trade. 

WANTED — Competent,  experienced  man  to  take  charge  of 
putting  up  corn  pack,  consisting  of  both  whole  grain  and  cream 
styles.  Permanent  position  for  right  man.  Give  experience, 
references,  age,  salary  expected  in  reply.  Address  Box  B-2054, 
c/o  The  Canning  Trade. 

WANTED — Assistant  to  sales  executive  of  large  Baltimore 
canning  concern.  Should  have  some  experience  of  office  routine, 
correspondence,  etc.  Splendid  opportunity  for  promotion.  State 
age  and  experience.  Address  Box  B-2058  c/o  The  Canning 
Trade. 


SITUATIONS  WANTED  . 

POSITION  WANTED — Cannery  Superintendent  at  present 
employed  in  one  of  the  largest  canneries  in  the  South  would 
like  to  locate  in  the  Northeast  or  California.  Over  15  years 
experience  in  the  organization,  building  and  operation  of  both 
vegetable  and  seafood  plants.  Address  Box  B-2045  care  The 
Canning  Trade. 

POSITION  WANTED — Young  man  25  years  of  age  seeking 
an  opportunity  to  learn  the  canned  foods  business  from  the 
bottom  up.  Will  work  for  small  wage  or  bear  own  expenses 
while  learning.  Reliable,  ambitious,  college  education.  Good 
references.  Address  Box  B-2051  care  The  Canning  Trade. 

POSITION  WANTED — Man,  Sf5,  married,  wants  Managerial 
position  where  thorough  knowledge  of  farming,  canning  and 
business  methods  can  be  used  to  advantage.  Want  something 
permanent  in  or  around  Baltimore.  Edward  B.  Ady,  Catonsville, 
Maryland. 

POSITION  WANTED — College  woman,  M.  S.  bacteriologist 
and  chemist,  with  practical  experience  in  commercial  and  hos¬ 
pital  laboratories,  and  in  secretarial  work,  desires  permanent 
position.  Address  Box  B-2060  c/o  The  Canning  Trade. 


Hansen  Fruit  and  Vegetable 
Filler 

Hansen  Sanitary  Kraut 
Filler 

Hansen  Automatic  Tomato 
Filler 


Hansen  Pea  and  Bean  Filler 
Hansen  Corn  Cooker  Filler 


Hansen  Sanitary  Conveyor 
Boot 

Hansen  Quality  Pea  Grader 
Hansen  Four  Roll  Beet 
Topper 

Hansen  Sanitary  Gallon  Filler 


Hansen  Whole  Grain  Corn  Cutter 
Hansen  Chili  Con  Came  Filler 


HANSEN  CANNING  MACHINERY  CORP. 
CEDARBURG,  WISCONSIN 
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CANNERS  SEEDS— 

If  you  need  any  seeds  for  delivery  this  Summer  or  Fall 
such  as  Beans,  Cucumber,  Spinach,  Beet  and  Carrot,  we 
hope  you  will  write  us  for  prices. 

If  you  have  not  placed  your  order  for  everythins  you 
wish  for  delivery  after  the  1935  crop,  please  write  us  and 
let  us  quote  you. 

D.  LANDRETH  SEED  COMPANY,  BRISTOL,  pa. 

BUSINESS  ESTABLISHED  1784  151  YEARS  IN  BUSINESS 


The  Kyler  LABELER  and 

For  economical,  high  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 

KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 

•Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 

Domestic  Distributors — A.  K.  Robins  &  Company,  Inc.,  Baltimore,  Md. :  Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois :  Berlin  Chapman  Company,  Berlin,  Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland’, 
California.  Canadian  Distributor — ^The  Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  L^luyse,  S.  A., 
Antwerp,  Belgium,  Manufacturers  for  Continental  Europe. 


THE  1935  DIRECTORY  OF  CANNERS 

Now  Ready!  Enter  your  order  now  for  the  26th  edition.  Compiled  by  the  National  Canners  Association, 
from  Statistical  Reports  and  such  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association,  1739  H.  St.,  N.  W.  Washinston,  D.  C. 

PERSONAL  CHECKS  ACCEPTED 


FOUR  TYPES  FOUR  PRICES 

Tomato  Field  Baskets 

Progressive  canners  everywhere  use  f  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  U.  S. 

Write  us  for  prices. 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH,  VIRGINIA 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Storm  Damage  Halts  Packing  Operations  in  the  East — Full 
Week  of  Peak  Season  Lost,  Severely  Cutting  Pack — Price 
Reactions  Expected. 

WEATHER — ^That  hurricane  in  Florida  was  not 
confined  to  that  State  or  region  by  any  means. 
Every  day  of  this  past  week  it  has  rained  in 
torrents,  constantly,  with  only  slight  let-ups  to  be  fol¬ 
lowed  by  heavier  than  usual  downpours,  all  up  the 
Atlantic  coast  from  Florida  to  Maine  and  as  far  west 
as  Ohio,  and  to  a  less  degree  to  the  Mississippi  River. 
At  many  points  in  the  country  touches  of  the  hurri¬ 
cane  were  felt,  the  high  winds  leveling  crops  and  blow¬ 
ing  down  barns  and  houses.  And  the  more  northern 
States  report  light  frosts  following  the  rains.  Is  this 
the  end  of  the  canning  crop  season  ?  It  may  very  well 
be.  Old-timers  call  rains  of  this  sort  the  “Equinoxial 
storms,”  and  take  them  to  mean  the  turning  out  of 
the  summer  season  into  the  Fall,  and  cold  weather. 
Some  of  our  Crop  Correspondents  have  said  that  they 
believed  the  tomato  canning  season  would  end  by  Sep¬ 
tember  15th,  and  if  this  goes  on  they  will  be  very  cor¬ 
rect  in  their  prediction.  In  any  event  the  tomato 
growers  of  the  region  mentioned  above  have  been 
forced  to  take  a  full  week’s  vacation,  because  they 
could  not  get  into  the  fields  to  pick  the  rapidly  ripening 
crop,  and  the  canneries,  of  course,  have  had  to  wait. 
So  a  full  week  in  the  very  heart  of  the  glut  time  on 
“canning  house”  tomatoes  has  been  knocked  out.  The 
tomatoes  that  were  in  the  fields  have  been  lost,  rotted, 
others  knocked  from  the  vines  by  the  wind  and  rains, 
and  that  much  of  the  crop  will  not  find  its  way  into 
cans.  Does  this  amount  to  anything?  Not  to  the 
man  in  the  canyons  of  the  great  cities,  but  in  an  aver¬ 
age  canning  season  the  loss  of  a  week  at  this  particular 
time  would  have  meant  a  25  per  cent  reduction  in  the 
pack.  It  is  a  rare  season  when  tomato  canners  have 
four  full  weeks  of  heavy  receipts  and  rush-time  factory 
operations.  They  begin  slowly — part  days,  then  a  day 
or  two  a  week,  and  then  into  the  rush,  and  then  the 
canning  tapers  off  with  more  piece-days,  and  the  end. 
That’s  how  a  tomato  canning  season  is  built.  Corn  is 
shorter  and  the  rush  heavier  while  it  lasts.  There  are 
a  lot  of  people  who  think  that  this  season  has  been 
ideal  for  all  manner  of  crops,  and  consequently,  of 
packs,  and  who  can  see  nothing  but  record  packs  of  all 
canned  foods.  They  are  just  the  City-ites.  If  they 
were  in  the  country  we  could  fix  the  real  status  of  this 
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summer’s  weather  conditions — and  therefore  of  crops 
and  packs — by  reminding  them  that  hardly  a  single 
County  Fair  has  come  off  well,  all  of  them  spoiled  by 
rains.  As  an  example:  this  week  is  Timonium  Fair 
week,  Baltimore  County’s  great  fair,  and  being  on  the 
outskirts  of  Baltimore,  and  having  very  good  races, 
draws  tremendous  crowds.  It  has  been  completely 
rained-out.  The  same  thing  has  happened  over  on 
the  ’Shore,  and  throughout  Maryland  and  other  States 
where  we  have  noticed.  If  the  City-ites  think  that 
such  weather  makes  good  crops  and  packs,  they  have 
another  guess. 

You  have  the  Crop  Reports,  fewer  now  because  all 
are  busy,  and  can  make  your  own  deductions.  The 
whole  matter  is  now  a  question  of  weather. 

THE  MARKET — The  storm  damage  is  not  reflected 
in  prices  as  yet,  however,  most  canners  have  held  off 
the  bear  market  and  will  be  rewarded  by  a  respectable 
profit  on  their  operations.  The  give-away  tomato 
prices  are  still  quoted,  but  little  or  no  goods  can  be 
found  at  those  figures.  No.  2  standard  cut  beans 
showed  a  2V2C  improvement,  now  offered  at  60c,  which 
was  expected,  for  they  were  merely  in  sympathy  with 
Eastern  tomato  quotations. 

The  better  grades  of  peas  are  in  good  demand  with 
buyers  for  private  labels  offering  a  premium  over  mar¬ 
ket  page  quotations.  Standards  are  slow  but  firm. 

A  rise  is  expected  in  corn  prices,  justified  in  the  face 
of  Eastern  storm  damage. 

Kraut  is  quoted  at  for  2V2S;  $2.55  for  10s; 

down  21/2C  and  15c  respectively.  Other  items  remain 
unchanged. 

NEW  YORK  MARKET 

Price  Outlook  Improved — Unfavorable  Weather  Causing  Can¬ 
ners  to  Withhold  Offerings — Top  Grade  Peas  in  Demand — 
Salmon  Pack  Falling  Far  Short  of  Year  Ago— Fruits  Inactive, 
Canners  Hold  Firm  to  Quotations. 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

New  York  City,  September  6,  1935. 

HE  SITUATION — Canned  foods  markets  have 
undergone  little  real  change  during  the  past  week, 
insofar  as  price  developments  are  concerned.  The 
outlook  for  new  vegetable  pack  prices  in  the  East  is  a 
little  better,  following  reports  of  rain  damage,  and  the 
belief  that  the  bumber  pack  may  not  be  as  excessive 
as  earlier  indications  had  pointed.  These  develop- 
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ments  have  inclined  canners  to  proceed  a  little  more 
carefully  in  the  matter  of  forcing  spot  holdings  onto 
an  unreceptive  market,  but  no  real  recovery  in  the 
price  structure  is  apparent  as  yet. 

THE  OUTLOOK — Holders  of  contracts  for  new 
pack  canned  foods,  notably  fruits,  are  reported  to  be 
pressing  canners  for  concessions  before  accepting  de¬ 
liveries,  but  thus  far  their  efforts  have  not  been  very 
productive.  Canned  fruit  negotiations  cannot  be  de¬ 
ferred  much  longer,  unless  buyers  are  willing  to  risk 
higher  freight  costs,  as  an  advance  of  5  cents  per  100 
pounds  in  the  intercostal  rate  is  scheduled  to  become 
operative  October  4th,  This  advance  will  also  include 
shipments  of  salmon  from  the  west  coast,  and  buyers 
are  making  arrangements  to  move  their  purchases  of 
west  coast  canned  foods  eastward  as  quickly  as  pos¬ 
sible  in  order  to  get  in  under  the  “deadline”. 

TOMATOES — While  the  ridiculously  low  prices  of 
the  previous  week  are  still  being  quoted  by  some  south¬ 
ern  canners,  other  packers  are  inclined  to  withhold 
offerings  from  the  market,  pending  a  determination 
of  the  extent  to  which  the  crop  has  been  damaged  by 
the  generally  unfavorable  weather  of  the  past  week. 
A  summary  of  tomato  pack  data  for  the  current  week 
indicates : 

1.  Ohio  (western)  reports  tomatoes  as  not  yet  com¬ 
ing  through  well,  with  some  packers  withdrawn  on 
tomatoes,  catsup,  and  puree. 

2.  Western  Kentucky  reports  similar  conditions. 

3.  Indiana  appears  badly  spotted,  with  the  pack  run¬ 
ning  considerably  below  earlier  estimates. 

4.  Up-state  New  York  canners  report  crop  badly 
spotted,  and  pack  of  fancy  below  expectations.. 

5.  Tri-state  packers  report  crop  damage,  with  a 
tendency  of  the  market  for  the  canned  product  to 
stiffen. 

Just  what  logic  canners  use  in  continuing  to  quote 
tomatoes  at  give-away  prices  in  view  of  the  above 
developments  is  diffcult  to  understand. 

PEAS — Standards  continue  to  move  sluggishly,  in¬ 
sofar  as  cannery  shipments  on  new  contracts  are  con¬ 
cerned.  Fancies  in  demand,  and  in  short  supply.  Dis¬ 
tributors  with  private  label  requirements  for  top 
grades  unfilled  are  still  scouring  the  market  for  full 
fancy  quality,  with  prices  nominal  in  the  absence  of 
large  stocks. 

CORN — Production  in  the  mid-west  is  not  up  to 
expectations,  and  canners  are  firmer  in  their  price 
views.  Maine  is  having  a  fair  pack,  but  the  yield  is 
not  up  to  earlier  estimates.  The  market  for  southern 
packs  remains  unchanged,  with  quiet  buying  reported. 

SALMON — Notwithstanding  continued  bullish  ad¬ 
vices  from  the  coast,  buyers  are  not  rushing  to  stock 
ahead  on  salmon,  and  prices  hold  unchanged  at  pre¬ 
vious  levels.  Latest  advices  from  the  coast  place  the 
pack  for  the  year  (estimated)  at  4,527,626  cases, 
against  6,799,320  cases  a  year  ago.  Total  production 
of  reds  is  placed  at  765,674  cases  against  2,579,743 


cases  a  year  ago.  The  pack  of  pinks  is  approximately 
a  half  million  cases  under  the  1934  total  of  3,376,523 
cases. 

PEACHES — Private  postings  from  the  coast  indi¬ 
cate  that  some  of  the  smaller  California  packers  have 
been  accepting  business  on  cling  peaches  at  10  cents 
per  dozen  under  formal  opening  prices.  Larger  pack¬ 
ers,  it  is  understood,  are  not  attempting  to  meet  this 
competition,  feeling  that  the  quality  available  at  the 
lower  quotations  is  relatively  small,  and  that  prices 
will  snap  back  once  these  stocks  have  been  liquidated: 
In  view  of  these  concessions,  however,  resale  offerings 
are  reported  in  some  eastern  markets  at  5  to  10  cents 
under  formal  opening  prices.  There  has  been  a  fair 
volume  of  business  booked  on  favored  brands  of  Cali¬ 
fornia  peaches  on  the  basis  of  opening  prices,  but  little 
new  business  has  followed  the  naming  of  prices,  dis¬ 
tributors  in  most  instances  having  contracted  futures 
sufficient  to  take  care  of  their  early  requirements. 

OTHER  FRUITS — No  price  changes  have  been  re¬ 
ported  on  other  California  canned  fruits  during  the 
week  under  review.  Buyers  are  reported  pressing  for 
concessions  from  opening  prices  on  some  items,  but  are 
meeting  with  little  favorable  response  from  the  can¬ 
ners.  Jobbers’  stocks  of  most  fruits  are  reported 
sufficient  to  take  care  of  immediate  requirements,  and 
beyond  ordering  forward  their  early  purchases  of  1935 
pack,  little  new  business  is  reported  in  the  market. 

MORE  INSPECTION — ^The  trade  here  was  greatly 
interested  in  the  action  of  Congress,  prior  to  its  recent 
adjournment,  in  enacting  an  amendment  to  the  Food 
&  Drug  Act  extending  federal  inspection  of  canneries 
to  packers  of  sea  foods  other  than  shrimp.  The  Fed¬ 
eral  inspection  program  for  shrimp  packing  plants  this 
year  met  with  general  favor,  and  extension  of  the 
supervisory  service  is  expected  to  be  welcomed  by  can¬ 
ners  of  other  fish  products. 

CHICAGO  MARKET 

Low  Eastern  Prices  Have  Not  Affected  Central  Quotations — 
Fancy  Corn  in  Demand — Peas  Moving — Cherries  Show  Further 
Weakness — A  Topic  for  Convention. 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Chicago,  Ill.,  September  6th,  1935. 

HE  WEATHER — The  last  two  or  three  days  of 
August  and  thus  far  this  month,  weather  condi¬ 
tions  have  not  been  favorable.  The  skies  have 
been  overcast  and  a  real  chilliness  has  prevailed.  This 
has  been  general  throughout  the  Mississippi  Valley. 
It  makes  one  wonder  if  we  are  going  to  have  an  early 
Fall.  Usually  at  this  season  of  the  year,  we  have 
rather  warm  days  and  cool  nights. 

GENERAL  MARKET — Here  in  the  Central  States, 
Canners  generally  look  upon  the  Tri-States  situation  as 
the  one  disturbing  factor  in  the  Market.  Bargain  sell- 
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ing  of  Tomatoes  and  Green  Beans  as  packed  in  the 
Tri-State  and  Virginia  territory,  has  not  influenced  the 
selling  on  Indiana,  Ohio  and  Illinois  packings  to  the  de¬ 
gree  that  one  would  think. 

Our  Wholesale  Distributors  have  been  busy  and  ap¬ 
parently  have  picked  up  considerable  momentum  since 
Labor  Day.  Everyone  is  confldent  that  a  larger  vol¬ 
ume  of  business  will  be  recorded  during  September  and 
October  this  year  than  there  was  even  in  1934  of  those 
two  same  months. 

TOMATOES — This  item  quite  naturally  has  the 
spotlight  turned  on  it.  Sales  of  No.  2  tin  Standard 
Maryland  Tomatoes  continue  to  be  made  at  55c.  Indi¬ 
ana  Canners  have  not  met  this  competition.  Here  and 
there,  a  small  Canner  that  does  not  have  proper  ware¬ 
house  facilities,  has  sold  one  or  two  cars  at  65c  to 
f.o.b.  his  station,  but  that  seems  to  be  the  low. 
The  good  Canners  of  Indiana  and  Illinois  are  holding 
firm  at  70c  with  some  asking  75c.  At  this  time,  it 
looks  as  if  the  peak  of  the  pack  throughout  this  dis¬ 
trict  will  be  over  by  the  15th  of  September.  The  crop 
has  come  on  early  this  year.  The  fields  look  today 
like  they  usually  do  the  first  of  October  and  little  or 
no  late  packing  can  be  figured  on.  The  forward  look 
of  the  Market  is  one  of  firmness.  Temporarily  it  is  in 
a  more  or  less  of  a  messy  shape. 

CORN — The  yield  per  acre  is  not  turning  out  as 
heavy  as  was  expected.  The  crop,  however,  is  pro¬ 
gressing  rather  favorably  except  in  Western  Iowa  and 
Nebraska,  where  conditions  are  really  subnormal.  The 
demand  for  Fancy  Wholegrain,  both  Yellow  and  White, 
is  absorbing  quite  readily  surplus  offerings  of  Illinois 
and  Minnesota  packing.  Good  Extra  Standard  Coun¬ 
try  Gentlemen  Corn  is  also  meeting  with  ready  accept¬ 
ance  if  priced  at  a  reasonable  basis.  No.  2  Standard 
Corn  is  a  little  slow  of  sale  but  is  still  available  at  70c 
f.o.b.  Factory  Points.  The  impression  is  gaining 
ground  that  even  an  18  million  case  pack  will  not  ma¬ 
terially  disturb  the  Market  because  of  the  increased 
consumer  interest  and  demand  in  Yellow  Corn  plus  the 
Whole  Grain  Corn. 

PEAS — ^The  cleaning  up  all  the  No.  2  tin  so-called 
Standard  Peas  at  70c  to  75c  Factory,  has  developed  a 
better  Market  position  on  the  other  numbers.  A  fair 
day-to-day  demand  rules  and  some  business  has  been 
booked  on  Fancy  No.  3  sieve  Sweet  Peas  as  well  as 
Extra  Standard  No.  2  sieve  Sweet  Peas  for  shipment 
from  the  West.  No.  10  tin  Peas  have  also  been  in 
better  demand  but  these  are  in  more  or  less  light 
supply. 

GREEN  BEANS — 65c  delivered  for  No.  2  Standard 
Michigan  Cut  Green  Beans,  and  $3  on  the  same  in  No. 
10  tins,  also  delivered,  have  more  or  less  disrupted  the 
Market.  These  prices  have  been  and  are  still  quoted 
by  a  prominent  Michigan  Canner. 

MICHIGAN  RED  SOUR  PITTED  CHERRIES— Fur¬ 
ther  weakness  has  developed  in  this  item.  Somehow 
or  someway,  the  Trade  do  not  seem  to  have  much 
“sympathy”  for  the  Cherry  Canner,  as  they  feel  that 
they  made  a  very  serious  error  this  year  in  coming  out 


with  such  high  opening  prices  when  practically  all 
their  Buyer  friends  as  well  as  Brokers  had  admonished 
them  not  to  do  so.  No.  10  Selected  Red  Sour  Pitted 
Cherries  are  available  in  Michigan  at  $4.50  today,  and 
rumor  has  it  that  $4.25  has  been  confirmed.  No.  2  Red 
Sour  Pitted  Cherries,  Water  Grade,  are  available  at 
90c  to  95c  Factory. 

APPLES — Continue  to  be  very  slow  in  movement 
and  no  reasonable  explanation  has  yet  been  offered  why 
the  demand  for  “gallon”  Apples  has  sluffed  off  so.  Good 
No.  10  Fancy  New  York  Apples  are  available  at  $3 
f.o.b.  Factory  and  the  same  price  prevails  in  the  Pacific 
Northwest. 

ORANGE  JUICE — Here  is  an  Industry  that  is  de¬ 
veloping  rapidly.  Several  representatives  of  Califor¬ 
nia  Orange  Juice  Canners  have  been  in  Chicago  lately 
and  one  is  reported  to  have  said  that  over  a  million 
cases  of  Orange  Juice  would  be  packed  in  California 
this  present  season.  The  Juice  craze  is  doubtless  here 
to  stay.  The  Pineapple  Companies  report  increasing 
sales  of  Pineapple  Juice  and  predict  that  before  long. 
Juice  sales  will  be  close  to  the  regular  Sliced  and 
Crushed  grades. 

THE  1936  CONVENTION — Said  a  prominent  visitor 
to  Chicago  last  week — “The  N.C.A.  Meeting  next  Janu¬ 
ary  is  going  to  be  a  red-hot  affair.”  When  pressed  for 
details  this  well-versed  gentleman  whose  views  are 
always  intently  received  and  highly  regarded,  stated: 

“The  investigation  of  food  distribution  that  will  be 
made  by  both  the  Patman  Committee  and  the  Federal 
Trade  Commission  will  doubtless  have  been  completed 
by  Convention  time.  Many  will  be  the  disclosures  and 
many  will  be  the  heated  argument  and  debates  rela¬ 
tive  to  the  correction  of  the  secret  rebates,  special 
allowances,  and  unearned  brokerages,  all  culminating 
at  the  Convention  in  January.” 

It  is  to  be  hoped  that  the  N.C.A.  will  not  be  domi¬ 
nated  in  this  all-important  matter  by  those  men  who 
during  the  Code  discussions  brought  severe  criticism 
upon  the  Association,  by  the  rank  and  file  of  the  Can¬ 
ners. 

THE  PATMAN  BILL — Do  you  remember  when 
some  big  shippers  obtained  lower  rates  of  freight 
than  the  little  shipper  ?  Of  course,  that  was  a  number 
of  years  ago.  Today  whether  you  have  one  carload  or 
a  hundred  carloads,  you  pay  the  same  rate  of  freight 
to  any  point.  The  Grain  farmer  sells  either  100  bush¬ 
els  or  10,000  bushels  at  the  identical  same  price.  If 
you  want  to  purchase  a  life  insurance  policy,  whether 
it  is  for  $1,000  or  $100,000,  you  pay  the  same  premium 
for  the  same  type.  Many  other  items  and  examples 
could  be  cited.  There  is  no  rhyme  or  reason  why  the 
Big  Buyer  of  Canned  Food,  the  Buyer  who  is  always 
chiseling  for  unfair  advantages,  should  be  given  any 
preferences  over  the  regular  independent  merchant. 
Food,  the  very  necessity  of  life,  should  be  handled  on 
a  stable  basis  and  there  should  be  no  marked  price 
discriminations.  The  Patman  bill  proposes  to  eliminate 
unfair  Trade  practices.  Are  you  doing  your  share  to 
help  that  cause  along  and  to  preserve  the  standing  of 
the  independent  merchant?  Remember,  A  hundred 
buyers  are  better  than  one  buyer. 
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GULF  STATES  MARKET 

Weather  Delays  Shrimp  Packing — Trawlers  Unable  to  Operate 
in  Rough  Waters — Oyster  Season  Officially  Open,  But  Canners 

Hold  Off  For  Cold  Weather — Okra  Packing  About  Over. 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade** 

Mobile,  Ala.,  Sept.  6,  1925. 

HRIMP — Shrimp  production  received  another  set¬ 
back  last  week,  due  to  bad  weather.  Heavy  winds 
and  choppy  seas  in  the  bay  and  gulf  kept  shrimp 
trawlers  tied  to  the  docks  part  of  last  week,  as  it  was 
too  rough  for  the  men  to  work.  However,  the  can¬ 
neries  were  able  to  get  a  few  days’  work,  which  was 
very  much  needed  to  get  out  some  of  their  orders  on 
which  they  are  considerably  behind. 

At  this  time  of  the  year,  the  entire  Gulf  coast  is 
continually  threatned  by  tropical  disturbances,  which 
at  times  almost  assume  hurricane  velocity  that  make 
it  unsafe  for  small  craft  to  go  out  in  it.  For  this 
reason,  production  of  shrimp  this  month  will  be  “catch 
as  catch  can”. 

The  packers  are  not  at  all  satisfied  with  the  shrimp 
situation,  because  they  are  paying  the  fishermen  a 
higher  price  for  shrimp  than  last  year,  and,  based  on 
the  $7  per  barrel  shrimp,  they  are  not  getting  as  good 
price  as  last  year.  Then,  too,  production  has  been 
handicapped  by  the  strike  last  month  and  this  month 
by  the  hurricanes,  so  right  now  things  look  gloomy 
for  the  canners. 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
No.  1  small;  $1.15  per  dozen  for  No.  1  medium;  and 
$1.25  per  dozen  for  No.  1  large,  f.o.b.  cannery. 

OYSTERS — The  raw  oyster  season  opened  officialb 
in  this  section  on  September  1,  but  with  the  ther¬ 
mometer  playing  between  75  and  90  degrees,  there  is 
not  much  likelihood  of  any  great  quantity  of  them 
being  consumed. 

The  old  idea  that  oysters  are  only  good  in  the 
months  that  have  an  “R”  may  be  true,  but  it  takes 
more  than  the  months  with  the  “R”  to  sell  oysters 
and  cold  weather  is  the  main  sale  booster,  but  no  cold 
in  sight. 

The  oysters  are  in  as  good  condition  as  can  be  ex¬ 
pected  at  this  time  of  the  year,  but  they  are  poor,  due 
to  an  oversupply  of  salt  water  in  the  bay  and  the  water 
being  warm.  Just  as  soon  as  cold  weather  sets  in 
and  the  bay  gets  fresher,  the  oysters  will  commence 
to  fatten  up. 

Oysters  are  never  canned  until  they  get  fat,  because 
the  yield  per  barrel  is  too  low  in  poor  oysters,  hence 
it  may  be  said  that  oysters  are  only  canned  when  they 
are  at  their  best,  so  cove  oysters  are  just  as  good  and 
delicious  in  the  month  of  July  as  in  the  month  of 
December. 

The  canning  of  oysters  will  hardly  start  until  about 
the  middle  of  November. 

OKRA — The  okra  pack  is  still  moving  along  and 
w’hile  not  in  high  gear,  yet  the  canneries  are  still  op¬ 
erating  on  okra  and  will  continue  to  do  so  until  their 
orders  are  filled  and  a  reasonable  surplus  is  accumu¬ 
lated. 


The  cut  okra  is  in  most  popular  demand,  although 
this  year  quite  a  bit  of  okra  and  tomato  is  being  packed. 

For  gumbo  and  thickening  soup  and  stews,  nothing 
will  do  it  as  deliciously  and  better  than  okra,  yet  there 
are  so  many  housewives  that  don’t  know  this,  which 
accounts  for  this  vegetable  not  being  more  generally 
used  by  the  American  housewife,  hence  it  needs  more 
aggressive  marketing  in  order  that  okra  may  assume 
the  popularity  that  it  rightfully  deserves. 

PEARS — This  locality  produces  great  quantities  of 
the  pineapple  pear,  and  although  it  has  been  canned 
and  preserved  for  years  by  the  housewife,  and  some 
years  a  few  of  the  canneries  packed  fairly  good  quan¬ 
tities  of  them,  yet  the  pineapple  pear  has  never  been 
canned  regularly  and  no  market  for  them  established. 

Some  of  the  best  pear  preserves  ever  eaten  are  put 
up  by  the  local  housewives,  who  pack  them  in  jars  and 
cannot  understand  why  they  cannot  be  packed  com¬ 
mercially  in  this  locality  like  the  strawberry,  peach, 
pineapple  and  guava  is  packed  in  the  south.  Perhaps 
in  years  to  come  the  pineapple  pear  will  come  into 
its  own. 

CALIFORNIA  MARKET 

Unseasonable  Storm  Hits  State — New  Fruit  Prices  Well  Re¬ 
ceived — Peach  Packing  Still  in  Progress — Olive  Pack  Limited — 
Pack  Statistics  to  be  Released  only  once  a  Year  by  League. 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade** 

Berkeley,  Calif.,  September  6,  1935. 

CALIFORNIA  was  treated  to  a  sample  of  unusual 
weather  during  the  week  when  a  tropical  storm 
came  up  the  Mexican  coast,  resulting  in  rain 
throughout  the  State.  The  precipitation  ranged  from 
two  and  three  inches  in  some  mountain  communities 
to  light  showers  in  the  interior.  The  storm  was  fol¬ 
lowed  by  muggy  weather  of  a  type  little  known  here. 
Some  damage  was  done,  especially  to  fruits  in  the 
drying  yards,  but  fruits  in  which  canners  are  inter¬ 
ested  were  not  injured. 

FRUITS — The  opening  prices  brought  out  late  in 
August  on  new  pack  fruits  have  been  well  received 
by  the  trade  and  quite  a  volume  of  business  has  been 
booked  during  the  week.  In  general,  these  proved  a 
little  lower  than  expected,  considering  the  fact  that 
apricots,  peaches  and  pears  are  a  light  crop.  Canners 
take  the  stand  that  the  pack,  together  with  the  carry¬ 
over,  will  be  sufficient  to  meet  normal  requirements 
and  that  high  prices  would  interfere  with  orderly 
distribution.  Export  business  is  rather  limited,  with 
pears  the  only  item  in  the  fruit  list  during  the  first 
half  of  the  year  which  moved  in  larger  quantities 
than  during  the  corresponding  period  of  1934. 

PEACHES — The  packing  of  peaches  is  still  in  full 
swing,  the  peak  of  the  season  not  having  been  reached 
until  later  than  usual.  A  lot  of  fruit  is  going  into  the 
lower  grades,  with  canners  buying  seconds  for  the  first 
time  in  several  years.  Considerable  interest  is  being 
shown  in  freestone  peaches  and  lists  have  been  brought 
out  at  $1.30  for  No.  21/2  choice,  with  No.  10s  quoted 
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at  $4.60  and  $4.85,  respectively.  The  outlook  is  that 
the  pack  of  this  fruit  will  be  the  largest  in  years. 

PEARS — Some  canners  in  the  Northwest  are  re¬ 
ported  to  be  paying  $35  for  Bartlett  pears,  or  rather 
more  than  they  had  intended  to  pay,  with  the  result 
that  prices  on  the  finished  product  are  coming  out  at 
higher  levels.  The  Califronia  pear  crop  is  keeping 
within  early  estimates  as  to  size,  being  well  below 
that  of  recent  years.  The  control  on  shipments  to 
fresh  fruit  markets  outside  the  State  has  been  re¬ 
moved,  shipments  having  fallen  well  below  the  limit 
of  sixty  cars  a  day  set  by  the  control  committee. 

SALMON — Canned  salmon  continues  to  be  a  feature 
of  the  canned  foods  market,  both  in  the  volume  of 
business  booked  and  in  the  strength  of  prices.  Effec¬ 
tive  August  30,  the  California  Packing  Corporation 
brought  out  a  revised  list  of  spot  prices,  advancing 
Del  Monte  and  Alaska  Packers  Association  and  other 
featured  brands  of  Alaska  reds  to  $2.35,  an  increase 
of  10  cents  a  dozen.  This  firm  is  offering  medium 
reds  at  $1.65,  Alaska  pinks  at  $1.10,  and  Alaska  chums 
at  $1.  Some  packers  have  come  out  with  tentative 
prices  on  Puget  Sound  fancy  sockeyes  at  $1.75  for 
halves,  $3  for  No.  1  flats,  $1.05  for  No.  1  pinks,  $1.75 
for  cohoes  in  No.  1  tall  cans  and  $1.90  for  No.  1  flats. 

OLIVES — California’s  olive  pack  for  the  coming 
season  has  been  set  at  400,000  cases  by  the  control 
comm.ittee,  or  300,000  cases  less  than  that  of  last  year. 
The  limit  was  fixed  at  this  figure  at  the  request  of  a 
joint  committee  representing  growers  and  canners. 
Plans  for  a  new  marketing  agreement  under  the 
amended  AAA  are  under  consideration  and  when 
made  effective  a  cooperative  advertising  campaign  will 
be  launched.  Efforts  will  be  made  to  increase  consump¬ 
tion  in  other  fields,  a  large  portion  of  the  pack  of  ripe 
olives  being  marketed  in  California. 

PACK  STATISTICS  will  no  longer  be  brought  out 
in  season  by  the  Canners  League  of  California,  but 
will  be  released  once  a  year,  as  formerly.  In  recent 
years,  pack  figures  have  been  compiled  and  released 
as  soon  as  possible  after  the  closing  of  the  season  on 
each  crop,  a  service  that  has  been  greatly  appreciated 
by  the  trade.  Packers  in  the  Pacific  Northwest  not 
only  decline  to  release  figures  as  packs  are  completed 
but  likewise  to  release  these  at  the  end  of  the  year, 
those  for  1934  having  not  as  yet  made  their  appear¬ 
ance.  Most  California  packers  take  the  stand  that 
there  should  be  nothing  concealed,  that  when  packs 
have  been  made  the  entire  trade  should  know  their 
size  and  not  be  compelled  to  operate  in  the  dark. 
However,  they  feel  that  they  should  not  be  alone  in 
the  matter  of  releasing  pack  statistics  and  will  revert 
to  the  old  plan  of  releasing  figures  but  once  a  year. 


EDITORAL:  FUTURE  CONTRACTS 

By  OZARK  MOUNTAIN  NEWS 

WHAT  is  to  be  done  about  future  contracts;  are 
they  to  be  performed  or  not  performed?  Are 
Buyers  to  be  permitted  to  cancel  just  because  on 
account  of  market  conditions  it  is  not  profitable  for 
them  to  take  the  goods  they  have  bought? 

Time  was  when  Buyers  took  goods  at  contract  price 
regardless  of  the  market  at  time  of  delivery.  Time 
came  when  Buyers  secured  the  protection  to  date  of 
shipment  against  the  Seller’s  own  decline  or  that  of 
reputable  competition  within  the  Seller’s  producing 
territory.  Time  now  is  when  Buyers  exercise  arbitrar¬ 
ily  the  right  to  cancel  prior  to  shipment  regardless  of 
the  fact  that  there  has  been  no  decline  by  the  Seller 
or  his  reputable  competitors. 

We  already  have  compiled  a  list  of  109  Buyers  who 
during  the  past  two  weeks  have  cancelled  their  Ozark 
contracts,  some  without  prior  notice,  some  after  first 
demanding  a  reduction  to  Maryland  levels,  and  all 
without  legal  justification  for  so  doing.  The  list  is 
yet  young. 

Buyers  may  reply  that  Canners  do  not  live  up  to  their 
contracts  and  hence  they  are  not  bound  to  live  up  to 
theirs.  This  generally  is  not  true.  Most  Canners 
will  deliver  in  full  even  though  the  market  advances. 
Their  failure  to  deliver  will  be  due  to  crop  conditions, 
protected  by  the  contract,  such  as  the  total  failure  of 
1934.  Some  canners  will  not  perform — we  know  that. 
Buyers,  dealing  with  those  canners,  have  some  respon¬ 
sibility  because  they  do  not  investigate  that  canner  at 
time  of  booking.  They  usually  place  the  business  where 
the  low  price  is,  regardless  of  the  record  of  that  canner 
and  his  standing  within  the  industry.  We  know  of  one 
well-known  jobber  who  some  three  weeks  ago  booked 
ten  thousand  cases  in  the  Ozarks  with  the  low  priced 
canner ;  the  latter  at  that  time  had  104,00  cases  booked, 
against  an  acreage  which  could  not  have  produced  un¬ 
der  favorable  conditions  over  75,000  cases,  and  under 
present  conditions  will  not  produce  40,000.  And  yet,  had 
that  jobber  made  an  investigation  he  would  have  found 
not  only  this  to  be  the  situation,  but  also  that  the  can¬ 
ner  is  notorious  for  his  nonperformance  of  contracts. 
The  jobber  has  himself  to  blame  just  the  same  as  has 
the  canner  if  he  deals  with  a  Buyer  of  poor  trade 
repute. 

Future  dealing  between  Canners  and  the  Trade  have 
been  basic  over  many  years.  Canners  predicate  their 
entire  year’s  operation,  price  of  raw  material,  wage 
scale,  etc.,  to  a  large  extent  on  the  future  market  as 
established  by  contract;  and  Buyers  have  secured  de¬ 
pendable  sources  of  their  year’s  requirements  (at 
least  whenever  they  have  troubled  to  investigate  the 
responsibility  of  their  Sellers). 

Dealing  will  be  basically  changed  if  future  contracts 
are  to  have  no  meaning,  if  they  are  to  be  treated  as 
mere  scraps  of  paper  by  the  Buyers  who  will  cancel  if 
the  market  declines  and  demand  delivery  if  the  market 
advances. 
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The  immediate  question  is,  shall  Buyers  perform 
future  contracts  now  made.  The  larger  question  is, 
shall  the  whole  structure  of  future  dealing  be  torn 
down,  and  if  so,  what  is  to  take  its  place?  These  are 
pertinent  questions  which  must  be  answered  during 
the  next  few  months. 

FOOD  VALUES  OF  CANNED  VEGETABLES  AND 
THE  DEMANDS  OF  THE  CONSUMER 

(Continued  from  page  7) 

does  not  as  a  rule  help,  for  the  product  on  the  market 
next  year  may  not  conform.  As  canners  you  know 
that  seasonal  variations,  fall  of  rain,  temperature, 
fertilization  of  the  land  all  make  a  difference  in  the 
quality  of  the  fruit  or  vegetable  to  be  put  up  in  the 
factory.  It  is  difficult  to  duplicate  and  keep  even  high 
grade  brands  up  to  standard. 

Some  of  the  canning  firms  have  definitely  adopted 
color  in  the  label  so  that  the  wholesaler  or  grocery 
man  knows  the  average  grade  of  the  product,  but  there 
is  usually  nothing  on  the  label  to  indicate  to  the  house¬ 
wife  whether  she  is  getting  grade  A  B  or  C  or  the 
other  term.  Fancy,  Choice  or  Standard. 

Then  besides  these  items  listed  as  to  the  physical 
quality  of  the  food  in  the  can  there  is  the  problem  of 
how  far  the  canning  process  has  changed  the  product 
chemically  or  made  the  food  values  unavailable  in  the 
cooked  form.  The  home  canned  product  loses  often 
much  more  than  the  commercially  canned  products 
especially  as  to  its  vitamin  C  and  mineral  matter,  but 
it  seldom  loses  a  certain  quality  of  freshness  in  flavor 
and  it  maintains  a  better  standard  of  color. 

The  intelligent  buyer  often  makes  studies  for  her 
own  benefit  as  to  the  price  of  canned  material  versus 
the  price  of  raw  material,  adds  to  the  raw  material 
the  lowest  sale  of  wages  for  the  hours  needed  in  pre¬ 
paring  the  raw  product  for  the  table  and  finds  that  for 
example  on  canned  peas  during  the  pea  harvesting 
season  she  is  paying  twice  the  amount  and  sometimes 
three  times  the  amount  of  the  cost  of  the  peas  in  the 
can,  but  she  does  get  color  and  flavor  in  her  product. 
If  she  can  afford  it,  she  has  the  privilege  of  buying  the 
raw  product  on  the  market.  The  majority  of  people 
cannot  afford  to  buy  vegetables  and  fruits  out  of  sea¬ 
son,  but  must  depend  on  the  canned  product.  Herein 
is  the  need  for  the  canning  association  to  come  to  the 
rescue  of  the  buyer  by  giving  definite  grade  and  quality 
in  the  description  of  the  product  in  the  can.  One  chain 
store  is  doing  this,  and  if  it  can  do  it  without  any  one 
to  enforce  the  law  than  it  can  be  done  by  the  other 
organizations. 

Some  twenty-five  years  ago  when  I  spoke  to  you,  I 
advocated  the  use  of  a  definite  Wisconsin  label  on  all 
canned  products  put  up  in  Wisconsin  stating  that  I 
thought  we  ought  to  advertise  our  own  products,  and 
I  was  told  that  “you  wished  to  God  we  could.”  The 
time  has  come  when  it  is  possible  to  do  it.  We  have 
a  Wisconsin  brand  grading  of  peas  which  is  a  good 
beginning.  If  on  the  label  could  be  put  not  only  the 
weight  and  size  but  the  suggestion  as  to  the  use  of  the 
product — Grade  A,  to  be  served  as  found  in  the  can; 


grade  B,  excellent  for  souffles,  creamed  peas  or  vege¬ 
table  stews;  grade  C,  excellent  for  creamed  soups, 
purees,  croquettes,  etc. — then  the  consumer  would  buy 
according  to  her  needs,  being  informed  by  the  label 
as  to  the  type  she  wants.  I  am  convinced  with  this 
added  information  the  average  housewife  would  be 
satisfied  and  the  increased  use  of  the  canned  product 
would  follow. 

There  is  an  additional  phase  that  some  of  us  would 
like  to  have  and  that  is  putting  on  the  label  the  pres¬ 
ence  of  the  vitamins  found  in  the  canned  product.  The 
work  that  is  done  by  your  own  National  Canners  lab¬ 
oratory  has  given  you  sufficient  data  to  warrant  your 
making  that  addition  to  the  label.  What  the  consumer 
wishes  is  to  know  the  weight,  color,  flavor,  texture, 
and  food  value  of  the  product  she  buys.  Today  with 
the  need  of  greater  economy  she  is  more  and  more 
demanding  just  the  information  which  is  in  the  hands 
of  the  manufacturer  and  often  in  the  hands  of  the 
wholesaler  but  not  known  to  the  clerks  in  the  shops 
who  cannot  therefore  answer  the  questions  of  the 
housewife.  The  result  is  that  word  of  mouth  passes 
from  friend  buying  a  product  in  the  statement:  “I 
have  found  it  good,  or  do  not  buy  that  product  it  is 
expensive.”  You  cannot  afford  to  let  that  type  of  edu¬ 
cation  be  the  only  type  of  education  for  which  you 
are  responsible.  Put  worth  while  information  on  your 
label. 

THE  SOCIAL  SECURITY  ACT 

From  N.  C.  A.  Information  Letter 

(Continued  from  page  11) 

SOCIAL  SECURITY  BOARD— A  Social  Security 
Board  is  established,  to  consist  of  three  members  ap¬ 
pointed  by  the  President  and  confirmed  by  the  Senate, 
who  shall  hold  office  for  six  years  and  shall  receive 
salaries  at  $10,000  each.  The  Board  is  to  perform  the 
duties  imposed  upon  it  by  the  Act,  and  shall  also  study 
and  make  recommendations  as  to  the  most  effective 
methods  of  providing  economic  security  through  social 
insurance,  and  as  to  legislation  and  matters  of  admin¬ 
istrative  policy  concerning  old-age  pensions,  unem¬ 
ployment  compensation,  accident  compensation,  and 
related  subjects. 

The  President  has  appointed  the  following  as  the 
members  of  the  original  Board:  John  G.  Winant,  Re¬ 
publican,  former  Governor  of  New  Hampshire,  for  a 
term  ending  August  14,  1941;  Arthur  J.  Altmeyer, 
Democrat,  Second  Assistant  Secretary  of  Labor,  for- 
erly  Labor  Commissioner  of  Wisconsin,  for  a  term 
ending  August  14,  1939 ;  and  Vincent  M.  Miles,  Demo¬ 
cratic  National  Committeeman  from  Arkansas,  for  the 
term  ending  August  14,  1937. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  not^)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fipirea  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co.,  {Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  oar  Special  Correspondent,  tin  colomn  headed  “N.  Y.”  indicates  t.  o.  b.  factory. 


t2.66 

tziii 


.45 

.80 

2.85 

.60 


t.60 

3.00 


t.72% 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 

White  Colossal,  No.  2% . 

Peeled,  No.  2^ . . 

Large,  No.  2% . . 

Peeled,  No.  2^ . .  ~~~ 

Medium,  No.  2Vj .  2.50 

Green  Mammoth,  No.  2,  round  cans  2.25  tZ.lO 

Medium,  No.  2 .  2.15  ....... 

Large.  No.  2 . 2.20  ....... 

rips.  White,  Ifanunoth,  No.  1  sq....  — - 

Small,  No.  1  sq . -  ~.....  — 

Green  Mammoth,  No.  1  aq....„.„.....  .......  ...... 

Small.  No.  1  sq . . . .....  ...... 

BAKED  BEANSt 

16  oz . 

No.  2Vt  - 

No.  10  . 

BEANSt 

Stringless  Stan.  Cut  Green,  No.  2.. 

Standard  Cut  Green,  No.  10 .  2.75 

Standard  Whole  Green,  No.  2 . 80 

Standard  Whole  Green,  No.  10....  3.75 

Standard  Cut  Wax,  No.  2 . 70 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 80 

Standard,  No.  10 .  4.00  t3.50 

LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.35  ........ 

No.  10  .  6.75  - 

No.  2  Medium  Green .  1.10  ........ 

No.  10  .  6.26  - 

No.  2  Green  and  White . 86  . 

No.  10  .  4.26  . 

No.  2  Fresh  White . 76  t.70 

No.  10  .  3.75  t3.50 

Soaked,  No.  2 . 66  ........ 

BEETS* 

Haby  No.  2 .  1.30  - 

Whole,  No.  2 . 90  . 

Whole,  No.  2V^ .  1.10  . . 

Whole,  No.  10 .  3.26  . 

Cut,  No.  2 . .  .76  - 

Cut,  No.  2% .  1.00  - 

Cut,  No.  10 .  3.25  - 

Sliced,  No.  2 . 90  . . 

Sliced,  No.  10 .  3.76  . 

CARROTS* 

Standard  Sliced,  No.  2 . 

Sliced,  No.  10 . 

Standard,  Diced,  No.  2 . 

Diced,  No.  10 . 

No.  2  Peas  and  Carrots . 

CORN* 

Golden  Bartam,  Fancy,  No.  2.. 

Extra  Standard,  No.  2 . 

Fancy,  No.  10 .  5.76 

Shoepeg,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Crushed,  Fancy,  No.  2 . . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Standard,  No.  10 .  4.00 

HOMINY* 

Standard  Split,  No.  2,  Tall . 

No.  2%  _ .70 

No.  10  .  2.90 

MIXED  VEGETABLES* 

Standard,  No.  2 . . . 

No.  10 . . . 

Fancy,  No.  2 _ _ _ _ _ _ 

No.  10  _ 

OKRA  AND  TOMATOES* 

SUndard,  No.  2_ . . 

No.  10  . . 

PEAS*  (new  pack) 

No.  1  Petit  Pois . . 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  8s . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  68 . 

No.  2  Std.  Sweets,  68..„...............„.,...„  ...... 

No.  1  Early  June,  3s . 62% 

No.  2  Std.  Alaskas,  Is .  1.20 

No.  2  Std.  Alaskas,  2b . 96 

No.  2  Std.  Alaskas,  3s . 76 

No.  2  Std.  Alaskas,  4s . 70 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s .  4.60 

No.  10  Std.  Alaskas,  4s .  3.76 

No.  2  Ungraded  . 70 

PUMPKIN* 

SUndard.  No.  2%.«„. . .  .76 

No.  t  . . 

No.  10  - - - t.76 


.76 

■"76 


.86 


.95  .. 
.92%.. 
.86  .. 

‘‘‘.80 

.70 


t.75 


.76 

6.76 

.80 

4.26 


tl.60 

tL35‘ 


t.76 

t.70 


CANNED  VEGETABLEB— Continned 

Balto.  N.Y. 

SAUER  KRAUT* 

SUndard.  No.  2_....„....„ _ _  .. —  — ~~ 

No.  2%  . 67%  t.70 

No!  io‘‘“!!Z!!!!!!™!"!!!”!.‘!".‘!!!"“!!"!!.‘!.‘!  ‘2755  77!! 

SPINACH* 

SUndard,  No.  2.......................„...... 

No.  2%  .  1.00 

No.  8 _ 

No.  10  .  3.20 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% . 95  t.lOO 

SUndard,  No.  10 .  3.16  t3.16 

SU(XX)TASH* 

Standard  Green  Corn,  Dried  Limas, 

No.  2 . . . . . . 

SUndard  Green  Com,  ^esh  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 90 

SWEET  POTATOES*  (F.  O.  B.  Factory) 

Standard  No.  2 . 70 

No.  2%  . 85 

No.  3  . 95 

No.  10  .  3.00  t3.00 

TOMATOES* 

1 . 50 

. 50 

. 65 

. 65 


CANNED  FRUITS— Continned 


N.Y. 


Balto. 

PEARS* 

SUndards,  Keifer  No.  2%,  in  syrup  1.35  . . 

No.  10  .  4.75  . 

California  Bartletts,  SUndard  2%..  1.76  tl.60 


79!  U. _ 

Choice  . 

2.00 

6.76 

*1.60 

*6.00 

1.00 

■*.95 

PEACHES* 

‘3‘.20 

*.100 

*3.16 

California  SUndard,  No.  2%,  Y.  C. 

Choice.  No.  2%,  Y.  C . 

Fanev.  No.  2%,  Y.  G . 

1.50 

1.76 

*1.37% 

*1.46 

*1.66 

.95 

3.15 

Flxtra  Sliced  Yellow,  No.  1  Tails . 

Peeled,  No.  10,  Solid  Pack . 

*6.60 

t.80 

t.95 


tl.80 

tl.70 

tl.60 

tl.46 

t‘5‘!76 


Extra  SUndard,  No, 

F.  O.  B.  Factory... 

No.  2  . 

F.  O.  B.  Factory... 

No.  3  . 

F.  O.  B.  Factory . 

No.  10  . /. . 

F.  O.  B.  Factory .  3.15 

SUndard,  No.  1 . 

F.  O.  B.  Factory.. 

No.  2  . 

F.  O.  B.  Factory, 

No.  2%  . 

F.  O.  B.  Factory.. 

No.  3  . 

F.  O.  B.  Factory.., 

No.  10  . 


37%  t.37% 

.37% . 

.57% . 

..57%  t.55 

.86  . 

.80  . 

.87% . 

.85  t-85 

2.60  . 


F.  O.  B.  Factory .  2.35  t2.40 

TOMATO  PUREE*  (F.  O.  B.  Factory) 
Standard,  No.  1  Whole  Stock . 37%  . 


PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2% .  2.10 

Sliced,  Standard,  No.  2% .  1.90 

Sliced,  Extra,  No.  2 . 

Sliced,  Standard,  No.  2 . 

Shredded,  Syrup,  No.  10 _ _ _  _ _ 

Crushed.  Extra,  No.  10 .  6.76 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico,  No.  10 .  . . 

RASPBERRIES* 

Black.  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 .  6.00  . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . 

SUndard,  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.25  *2.45 

No.  10s .  8.50  *8.00 


Canned  Fish 


No.  10,  Whole  Stock . 

SUndard.  No.  1  Trimmingrs . 

No.  10  Trimmings . 

3.26  . 

HERRING  ROE* 

TOMATO  JUICE* 

No.  2,  17-oz.  cans.  Factory . 

. 

No.  1  . 

.46  . 

No.  2,  19-oz.  cans.  Factory . 

. 

*2.10 

No.  10  . 

TURNIP  GREENS* 

3.00  . 

LOBSTER* 

Flats.  1-lb.  cases.  1  doz . 

*6.60 

No.  2  . . 

.76  _ 

%-lb.  cases,  1  doz . 

. 

*3.26 

No.  2%  . 

1.10  . 

%-lb.  cases,  1  doz . . 

. 

*1.95 

No.  10  . 

Canned  Fruits 

3.76  . 

OYSTERS* 

Standard,  4  oz . . . . 

...  1.00 

*1.10 

APPLES*  (P.  O.  B.  Factory) 

5  oz . 

8  oz . . . 

,..  1.10 
...  1.86 

Maine,  No.  10 . 

10  oz . . 

...  2.10 

*2.10 

Michigan,  No.  10.. 

New  York,  No.  10 . 

Pennsylvania,  No.  10,  water . 

Pa.,  No.  8 . 

Pa.,  No.  10,  solid  pack . 

APRICOTS*  (California) 

Choice,  No.  2% . 

Fancy,  No.  2% . 

BLACKBERRIES* 

SUndard,  No.  2 . 

No.  8  . . . 

No.  10  water . 

No.  2,  Preserred. — _ _ 

No.  2,  in  Syrup... _ .......... 

BLUEBERRIES* 

Maine,  No.  2 . . 

No.  10  . 

CHESRIES* 

SUndard  Red,  Water,  No.  2.. 
White  Syrup,  No.  2__............. 

Extra,  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10.... 

California  SUndard,  2% . 

Choice,  No.  2% . . 

Fancy,  No.  2% . 

GOOSESERRIES* 

Standard  No.  2 . . . 

No.  10  . . 


SelecU,  6  oz...._.. 


3.50  *3.25 
3.76  .!.!.!!. 


2.50  *1.76 

.  *2.00 


6.25  *6.00 

1.10  . 

"iso 


SALMON§ 

Red  Alaskas,  Tall,  No.  1., 

Flat,  No.  % . 

(3ohoes,  Tall.  No.  1 . 

Flat,  No.  1 . 

Flat.  No.  % . 

Pink,  Tall,  No.  1 . 

Pink,  Flat,  No.  % . - 

Sockeye  Flat,  No.  1 . 

Flat.  No.  % . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall... . 

SHRIMPS 

Dry,  No.  1 . . 

Wet,  No.  1,  Large . 


SARDINES  (Domestic),  per  case  g 


%  Oil,  Tomato,  Carton.. 
%  Oil,  Carton . 


*2.45 


TUNA  FISHg  (California),  per  case 


GRAPE  FRUIT* 

8  oz.  . . . 

No.  2  . 

No.  6  . 

No.  1  Juice... . 

No.  2  Jaice..„~ — 
No.  6  Juieo— ....... 


.60  . 

1.12%*1.00 

8.60  _ 

.66  _ 

.76 _ 

2.60  _ _ 


Blue  Fin,  Is.. 
Striped,  %s 
Striped,  %3 


Yellow.  Is - 


2.45 

*2.35 

1.42% . 

1.55 

1.17% . 

1.17 

*1.10 

.80 

2.92% . 

1.86 

. 

1.10 

*1.06 

1.22%. - 

1.10 

*1.10 

1.16 

*1.16 

3.26 

*3.16 

3.60 

*3.45 

3.90 

*3.80 

2.86 

*2.76 

3.05 

*2.76 

7.30 

13.65 

4.86 

3.40 

4.60 

8.00 

4.16 

. 

6.26 

*6.00 

11.60 
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General  Utility 
Filler 


For  Water,  Brine,  Syrups  and 
Tomato  Juice, 


Fills  any  size  of  Can — full  or  Topped  off. 

Tip  governs  Head  Space. 

Steam  Coil  keeps  liquid  hot. 

Automatic  Valves — flow  stops  when  cans  stop. 
Speed — any  number  of  Cans  Per  Minute. 

Dimensions:  34  ”  high  from  Conveyor  or  Disc. 
Width  and  Length  20  ”  . 

Drip  Pan  Catches  spill — Pump  returns  spill  to 
tank. 

Drip  Pan  and  Pump  extra — Have  to  be  made  to 
suit  Can  Conveyor. 

Float  Valve  Tank  &  Valves  of  Brass  or  Bronze. 
Fits  in  any  line. 

Will  give  good  Vacuum  if  liquid  is  filled  hot. 
Fool  Proof — Low  Cost — No  Upkeep. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Ag*ntB 

Cannsr*  Machinery  Ltd.,  Simcoa,  Ont.  Can. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


HE  KNOWS  HIS  MANNERS 

A  Cockney  merchant  had  made  a  lot  of  money  and 
decided  to  spend  some  of  it  on  a  castle  in  the  Highlands 
of  Scotland.  On  the  first  evening,  the  butler  approach¬ 
ed  him  and  said:  “Would  you  care  to  have  the  pipers 
at  dinner,  sir?" 

“No,  thanks,"  was  the  casual  reply,  “but  you  can  tike 
’em  to  the  other  room,  and  I’ll  read  ’em  liter." 

“Waiter,  I’ll  have  one  big  pork  chop  with  French 
fried  and  I’ll  have  the  chop  lean." 

“Yes,  madam,  which  way?" 

THE  BRIGHT  SIDE 

“Waiter,  these  are  very  small  oysters." 

“Yes,  sir." 

“And  they  don’t  appear  to  be  very  fresh." 

“Then  it’s  lucky  they’re  small,  ain’t  it,  sir?" 

“Our  hair  restorer  will  grow  hair  on  a  billiard  ball." 

“Yeah,  but  who  wants  a  billiard  ball  with  hair  on 
it?" 


OLD  STUFF 

Wallie — “Gee,  pop,  there’s  a  man  at  the  circus  who 
jumps  on  a  horse’s  back,  slips  underneath,  catches  hold 
of  its  tail  and  finishes  up  on  the  horse’s  neck !’’ 

Dad — “That’s  easy.  I  did  all  that  the  first  time  I 
ever  rode  a  horse." 


QUIET! 

“I  want  a  shave,"  said  the  disgruntled  Sergeant  as 
he  climbed  into  the  barber’s  chair.  “No  haircut,  no 
shampoo,  no  rum,  witchhazel,  hair-tonic,  hot  towels  or 
face-massage.  I  don’t  want  the  manicurist  to  hold  my 
hand,  nor  the  bootblack  to  handle  my  feet.  I  don’t 
want  to  be  brushed  off,  and  I’ll  put  on  my  coat  myself. 
I  just  want  a  plain  shave,  with  no  trimmings.  Under¬ 
stand  that?" 

“Yes,  sir,"  said  the  barber  quietly.  “Lather,  sir?” 

Mr. — “I  don’t  know  where  this  child  gets  her  tem¬ 
per.  I’m  sure  it  is  not  from  me." 

Mrs. — “No,  my  dear,  I  notice  that  you  still  have  all 
of  yours  left." 

START  OVER 

Cu.stomer — I  haven’t  come  to  any  ham  in  this  sand¬ 
wich  yet. 

Waiter — Try  another  bite. 

Customer  (taking  huge  mouthful) — Nope,  none  yet. 

Waiter — Dog-gone  it!  You  must  have  gone  right 
past  it. 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them 
Consult  the  advertisements  for  details. 


CAN  WASHING  MACHINES. 

Hansen  Cans.  Mchy.  Corp*.  Cedarburg;,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


ADJUSTER,  for  Chain  Dericea. 

Hamachek  Macb.  Co.,  Kewaunee,  Wis. 

Apple  ParinK  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

BASKETS.  Picking.  ^ 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Mfg.  Co.,  Murfeesboro,  N.  C. 

Baskets,  Wire,  Scalding,  Pickling,  etc. 

Cannery  Supplies. 

Bean  Cutters,  Stringless. 

Bean  Snippers,  Green  String. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robijis  &  Co.,  Inc.,  Baltimore,  Md. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS.  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

Bottlers'  Machinery. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES.  Lug.  Field,  Metal. 

Berlin-Chapman  Co..  Berlin,  Wis. 

BOXING  MACHINES. 

New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil.  Gaa,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  111. 

Can  Markers.  See  Stampers  and  Markers. 

CANS.  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Hcekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  St  Co.,  Inc.,  Baltimore,  Md. 

See  Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS.  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Cleaning  and  Washing  Machines.  Bottle.  See 
Bottlers*  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co..  Salem.  N.  J. 

A.  K.  Robins  A  Co..  Inc..  Baltimore.  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

CLOSING  MACHINES.  Open  Top  Cans. 
Cameron  Can  Mchy.  Co..  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  A  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore.  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co..  Inc..  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Cookers,  Retort.  See  Kettles,  Process. 
COOLERS.  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles.  Copper. 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  CUTTERS. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore.  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wig 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston.  111. 

Mixers  and  Agitators.  See  Corn  Cooker 


CORN  SHAKERS. 

Ayars  Machine  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md 
Sprague-Sells  Corp.,  Hoopeston,  111. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Cutters,  Corn.  See  Corn  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

DECORATED  TIN  (or  Cans,  Caps,,  Etc.). 

American  Can  Co.,  New  York  City. 

Continentol  Can  Co.,  New  York  City. 

National  Can  Co.,  Inc.,  New  York-Baltimoru. 

Dies,  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing 
Employers’  Time  Checks.  See  Stencils. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis.  Ind. 

A.  K.  Rohins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  IIL 

Engines.  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Suppliea. 

FA(rrORT  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

FIBRE  CONTAINERS  for  Food  (not  hermetfa* 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  CiW. 

FIELD  WAREHOUSING 
Terminal  Warehouse  Co.,  Baltimore,  Md. 

Fillers  and  Cookers.  See  Com  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mehy. 

FILLING  BLACHINES,  Can. 

Ayars  Machine  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Maek. 

FINISHING  MACHINES.  CaUnp,  Etc. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore^  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 
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GENERAL  AGENTS  for  Machinorr  Mfn. 

Borlin-Chapman  Co.,  Berlin,  Wia. 

A.  ^  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spratrue-Sells  Corp.,  Hoopeston,  Ill. 

GoBcrators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprasue-Sells  Corp.,  Hoopeston,  Ill. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Com  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Gums,  LabelinK. 

HoistinK  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 
Hydraulic  Conveying  Equipment. 

INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Bprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 

kettles.  Process, 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES.  Miscellaneous. 

F  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co..  Baltimore.  Md. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

kraut  cutters. 

Berlin-Chapman  Co..  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltiinore,  Md. 
SpraKue-Sells  Corp.,  Hoopeston,  Ill. 


pea  and  bean  seed. 

Associated  Seed  Growers,  Inc.,  Mew  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

PEA  CANNERS’  MACHINERY. 

Ayara  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wia. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wia. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  III. 

PEA  VINE  FEEDERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wia. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wia. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Retort  Crates.  See  Kettles,  Process. 


KRAUT  MACHINERY. 


SEALING  MACHINES.  Box. 


Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wia. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
SCALDERS,  Tomato,  Etc. 


LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 
A-  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 
Westminster  Mach.  Co.,  Westminster,  Md. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 


LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Lahmann  Printing  &  Litho.  Co.,  San  FrancUeo, 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U  S  Printing  &  Litho.  Co.,  Cincinnati,  Ohio, 


SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 


LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 


SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 


STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Typo,  Bnming 
Brands,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

Stampers  and  Markers. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STORAGE  &  WAREHOUSING 
Terminal  Warehouse  Co.,  Baltimore,  Md. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS.  Wooden. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Titers,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

TOMATO  CANNING  MACHINERY. 

Ayam  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F,  H.  Langsenkamp  Co.,  Indianapolis.  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conu. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Landsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Rag. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wia. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE,  CANNERS’. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co..  Baltimore,  Md. 


SEIVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


WAREHOUSING  &  STORAGE 
Terminal  Warehouse  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit  Vegetables. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  <3orp.,  Hoopeston,  111. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  Ses 
Tanks,  Wood. 
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BREEDING  STATIONS  AND  PRODUCTION  BRANCHES  IN  ELEVEN  STATES 
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.  .  .  developed  from  our  strong 
pure-line  foundation  strain 
continuously  bred  to  secure 
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EARLY  MATURITY 
CONCENTRATION  OF  YIELD 
MANY  GREEN  BEANS— FEW  WHITES 
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